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Visitors center showcases Zippo, Case history

When lighter and knife aficionados came to’ Bradford to
swap last year, a center o house the rich history of Zippo and
Case was just beginn ake shape

During a ceremony at last year's swap meet. di
both companics tossed shovelsful of dirt at the si
the street from Zippo’s manufacturing plant on Cong

Over the course of the year, onlookers watched as the once- ¥
empry ot began to change. First, it was the building. Then it
was the street lights that looked like Zippos. Then the finishing
wuches were put on the Zippo/Case Visitors Center, which
opened in time for this year's collectors and visitors to enjoy
The new center will offer visitors a unique and inieresting
glance into the history of Zippo. Case and even Bradford.

Upon entering the museum, visitors are greeted by a moving
sculpture of the Earth. The one-of-a-kind floor exhibit, de-
jzned by exhibit creator Steve Feldman Design of Philadel- §
phia, displays rings of Zippo lighters circling & globe in one di-
rection and rings of Case knives revolving around it in the other
direction, Overhead, Zippo and Case logos are merged into an-
other work of motion art

On the wall 1o the left as you enter the museum is a time line - E P
which places significant events in Zippo and Case history in a

context. with happenings locally in Bradford and the wor XY
Three monitors thit the time line will give visitors a : LaAn
(See CENTER, Page 3) = VA

ON THE COVER — The new Zippo/Case Visitors

Center glows with the help of Zippo technicians who i
used digital enhancement to add the shimney, flame | LOVED ALL OVER THE WORLD — This is the first thing people will see when entering the Zip-

: polCase Visitors Center. As the globe rotates, a ring of Case knives spins counterclockwise at
T oo vins Iromeed o the Photo was taken: | the same fime that an outer ring of Zippo lighters travels clockwise. Above the dispiay, both
legheny National Forest Vacation Bureau. coilRpatiies; logCe siowly gk,

(Era photo by Francie Long)

TUNA VALLEY PRINTING

& GRAPHICS

Welcomes

all collectors to Bradford and extends the best of luck
to Zippo Manufacturing and Case Cutlery at the

1997 INTERNATIONAL SWAP MEET

In support of the Downtown Merchants Division of the Bradford Area
Chamber of Commerce we are offering collectible lighters for sale at our office.

80-90 Mechanic St. = Bradford, PA 16701

PH. (814) 368-5686 * Toll Free 800-734-8948
FAX (814) 368-5191 ¢ E-Mail: tvp@penn.com
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Welcome to Bradford!
Home of the
Zippo/Case

International Swap Meet
July 18 & 19, 1997

ZIPPO AT WAR — Visitors to the Zippo/Case Visitors Center will see tfiis
sculpture — also known as a tableau — in the Zippo at War section. The
tableau was created by Quinlin Display of Philadelphia. The foxhole, which
is all black and made of fiberglass, surrounds the two soldiers, who are
white and made of fiber glass and plaster. The lighter the soldier is holding
is a replica of the black crackle-finish lighters that were made and distrib-

uted to Gls during World War II.

Center womrue

Iook at Bradford in the 19305, the 1950s
and a look at themselyes in 1997.

A favorite of young and old, the ZAC
cartoon character appears in the movie
sienifyine transitions while also demon-
Strating how the lighter works. The ac-
tual ZAC, an audio/kinetic sculpture
equipped with a Zippo lighter, Case
knife, bells and more, can be seen on the
other side of the museum in its own ex-
hibit area. ZAC, which stands for Zippo
and Case, is located in a spec
that pays tribu
lectors and their clubs from around the
world

Just past the time line, it's fitting that
an icon of American quality for 65 years
like the Zippo lighter comprises a wall
of red, white and blue lighters (o create
the most recognizable symbol of the
United States, the Amer
wall of fighters is a ““work in pre
as it will be added to over a tw
period with new and unique lighters, un.
til it finally reaches a total of nearly
4,000 lighters and its full seven-foot-
by-11-foot depiction of the American
flag.

Colorful flags from around the world
signal the entrance fo the international
portion of the museum which honors the
120 countries in which Zippo lighters
are currently sold. Many souvenir ligh
ters produced in limited numbers for ex

The

(Era photo by Franice Long)

clusive distribution areas are on display
in this section.

Perhaps the most informative exhibit
at the center is the new Repair Clinic
which provides visitors with 2 look into
how Zippo fulfills its famous lifetime
suarantee. Visitors can waich through a

s are preparcd

atthe clinic.

They can read about the repair pro
cess on a rail in front of the repair room
windows. Also. this fall, a video of the
process a lighter goes through when it is
Sent to Zippo to be repaired will be
shown on monitors above the clinic
window

A simulation of Zippo's first factory
location on the second floor of the Rick-
erson and Pryde building on Boylston
Street gives a visitors 4 look into the set
ting where George G. Blaisdell hand
fled the original Zippo lighter in
32. A glimpse of his office as well re-
y origins of a small local
company that has grown into one selling
products in more than 100 countries and
has produced nearly 400 million ligh-
ters.

‘The museum also offers two interac-
tive, touch-screen exhibits which add an
aphy 10 the history of
s One deals with
ters from around the world and the other
tronic map of the United States
a da, featuring lighters from
state and province. The new exhibit r

(See CENTER, Page 20)

Don’t

section

* The da

on sale

The Bradford Era’s

Zippo/Case International

Swap Meet °97
Celebration

Miss All Our Local Coverage

* Buying/Selling your Zippo lighters or
Case Knives...See our classified

ily morning Bradford Era is on
sale at Zippo/Case Swap Meet 50¢

* Zippo/Case ‘97 Special Edition Guide

at the Zippo/Case Swap

Meet 50¢.

The Bradfard Bra

43 Main Street Bradford
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New Zippo/Case store
now bigger and better

s designed the new store
e Visitors Center to be
. but betier

store is 3,900 square feet
larger than the arca of the old Family
Store and Museum combined. Coming
this fall, the store will have as its center-
Zippo Car, whose restored
ratoga hody is 4 road gi-
ant by today’s standards.

The store will be better because of its
expanded selection and improved dis-
plays. A newly introduced line of Zippo
able (o shoppers. Black
canvas atache bags with
in bright gold will give vi
nessmen and women something 1o take
all of their Zippo collectibles home in,
not to mention the bag’s travel uses.

“We're really excited about the visi-

ing. it the public and meeting people
Imm all over the worls

Schwab. *“We were very busy in the little
store at the old Family Store and Mus
um. It's amazing the number of people

that visited the facility.**

According (o Schwab, the new store
offers more ifems from which to choose,

The new store features something new
and unique for every aspect of daily life,
whether it is a Zippo mouse pad for a
home computer or souvenir Case Yo o,
Other new store items include freeze
mugs with the Visitors Center logo, tote
bags, fanny packs and  much more. A pes
line of Zippo and 2, includ-
Tig e Shitt, palaver WindbiEEes:
polo shirts and caps are in stock. Also, of
special interest 10 collectors. is an ex-
panded display of random samples of
Zippo lighters. OF course, the full fine of
Zippo and Case produets and ac
are available. This is the only store in
world that carres the complete product
line. from both compnies,

Schwab said the store also has much
lorpecdEalave

The store is equipped with all nes dis-
play cases made locally by Allegheny
Store Fixtures of Bradford. The cases are
made of pressed wood and lined with
solid oak trim

lity for sppoining the
ses belongs o Zippo
Michael

The respor
bigger display
employees Mary

SOME PERSONALIZED DETAILS

— Workers carefully install the bottom
portion of the giant Zippo lighter that adorns the Zippo/Case Visitors Cen-
ter. As work on the center progressed, some of the f

added. As the photo shows, the initials on the larger-than-life decoration
are that of Zippo inventor George G. Blaisdell.

ishing touches were

(Photo courtesy of Zippo Manufacturing Co.)

McLaughlin. The duo had designed and
installed seven new product displays
vhich serve as focal points throughout
the store.

Another spot in the store that aficiona-
dos will enjo;
created by a
R. Abbey Ar

hitects of Bradford. The

ceiling features a unique multi-layered
design that incorporates the shape of a gi-
ant 2"

We wanted o come up with things
that would make the building distinctive
and unique, and this was one of the ideas
that wentfoward achieving that,” said

(See STORE, Page 20)

Escape from the ordinary.
Eyewear Style Show
~ Saturday, July 19 ~
10am- 6pm
® Free Consultation with a
Professional frame Stylist
® Special Discounts

Escape from those harmful UV Rays
Sun and Sport Collection
New Frame Styles from:

~

AIN STREET

SENECA

CalvinKlein .

=OPTICAL

814-362-6726

o
et
Come in and

preview new lense
technology by Verilox
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Local talent to ‘Light the nght’ with tribute

Local talent will “‘Light the Night'"
during the Zippo/Case International Swap
Meet with a musical extravaganza de-
signed 1o delight collectors and locals

e

“Light the Night™* will be held

pam. Friday and Saturday. Tickets are
available at Archer’s and Poppy’s Video

Musxc Books in Bradford and Olean,
N.Y.

The production is a tribute 1o the 65th
acturing Co.
feature 4 delightful sclection of
big band, rock, jazz, rap and contempo-
rary melodics spanning sx decades,

Most songs will have oné common
theme: a tie-in 1o the famous Zippo wind-
proof nghl:r Music will be chosen from

the past 6 and sel
o e favorites as
My Fire,”” “Zippo Zip™

dee-doo-dah!"
Glitzy costumes, special lighting and
choreographed dancing are part of the

crowd in sing-alongs.

‘Everyone seems excited about how
the show is going 1o be and their part in
it,”” said Karen Manges, Zippette coordi-
nator.

The Zippettes are Zippo offce em-
ployees who volunteered 1o spend
hours a week rehearsing for seven nu
bers. Although there was some initial
terest among male employees, their work
schedules prevented them from partici-
pating, Manges said.

“We'll be doing a few dance steps,
Manges said. They will be taught by cho-
reographer Peggy Johnson.

Marlene Kijowski is designing the
“real glitzy show-style type costumes fo-
cusing on the Ll[\pn theme,”" Manges

said.
Wark on the show began in February
hen

s we mark cur 65th anniversary
this year, we thought 1: only fitting to cre-
ate @ special celebration to salute the
company,”" said Pat Grendy, marketing
communications manager at Zippo and
general manager for the ‘“Light the
Night'* production. ““We’re sure it will
be a crowd pleaser for the local commu-
nity, our guests from around the world

POCKET
WORN

ZIPFO-DEE DO-DAH — Darl'en Litz, stage director M ngm the Night, a mu-
Co.'s shows

of the Zip
the Zippettes a few steps ioring retiesrssl farke prouucnon
(Era photo by Francie Long)

ippo collectors at- Twin Tier's favorite musicians: Jan Maki
and John Zinzi, formerly of Classic
(See TRIBUTE, Page 6)

and the thousands of Z
tending the swap me
Performing the concert are some of the

WELCUME
KINZUA

WHILE IN THE
AREA
STOP IN FOR

A VISIT and
EXPLORE OUR

UNIQUE
SOUVENIR AND
GIFT SHOP

T-Shirts - Moccasins - Jewelry - Trolls
Snacks - Cold Pop - Ice - Area Info.
Topographic Maps.

New instrument
to make its debut
at ‘Light the Night’

A new musical instrument made up of
rich-sounding brass Zippo lighters will
make its debut at *“Light the Night,"" the
musical celebration of Zippo Manufactur-
ing Co."s 65th anniversary

The new instrument — the Zip-Tone
— was developed by Jack Wells, who got
the idea from listening to the wind
himes on his porch in Bradford

Zippo lighter is u real instru-

said Wells, who has played the
**The saund of
he

ment,”
drums for nearly 60 ycars
brass on brass s rich and distinctive,
st ike a Zippo lihier

full advantage of the
dded Bob Lu

whose Big B nd Revival Orchestra will
rovide music from several decades.

nothing like the sound of a

Zippo

‘The Zip-Tone, made up of 25 Zippo

lighter cases hanging among five alumi-

num chimes, will be featured in a few of

the numbers. The instrument, Lucia said

with a chuckle, is pitched in B flat and
(See INSTRUMENT, Page 6)

Bottone’s
Jo-Ret Cyrles

Rear 146 Chestnut St.
Bradford, Pa 16701

368-9944

SPORTMOTORCYCLES

Bradford's Off Road
Motorcycle Headquarters
An EZ Walk from
Howard Johnson's

Oakley Sunglasses
in stock
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Tribute

(From Page 5)

Choice, and Bob Lucia and The Big Band
Revival Orchestra. Lucia is also serving
o

with a smooth,
ke ot ing s performing carcer
that debuted on the stage of Kleinhan's
Music Hall in Buffalo, N.Y., when she
was only in sixth grade. She hasn't
stopped since, as she performed through

high school undl she gother firs
“professional’” job-as lead singer in a
friend’s rock and roll **garage band.”

She has since honed her singing craft
by fronting Top 40 dance bands and be
ing active in the local music scene.

Zinzi will bring his
the musical n[ulu in honor of
Zippo's 65th annives
performing start in Olean, N.Y.. in 19
When e debuted in "“Fiddler on m
Roof,"" but it wasn't until seven
faterthat he to0k his confident stage pres:
ence and twrned it to vocal performanc;
Along with Jan Maki, he was a member
of the Bradford-based vocal group Clas-
sic Choice for three years and was also a
performer in the Kiwanis Kapers. Zinzi
has been heavily involved in Olean Com:
munity Theater.

ob Luci

swing vocal

ary, Zinzi got his

Franklinville (N.Y.) Central School. Lu
cia helped organize and hecame music di-

rector of The Big Band Revival Orchestra
in 1986 Since retiring from teaching, he
has tumed his part-time avocation of
writing musical arrangements and play-
ing in bands on weekends into a full-time
activity.

Jim Guelfi, president the Bradford
Creative and Performing Arts Center, is
the production manager.

Other creative talents from the Brad-
ford arca helping out on *'Light the
Night'* include Darren Litz, stage direc-
tor; Skip Bond, technical director; and the
Zippettes, Francy Anderson, Valerie
Close, Audrey Dillon, Jill Hayden, Amy
Hewitt, Lisa Kuret, Dorie Meabon, Lisa
Mocke, Mary Montecalvo, Bettic Pagli-
anite, Carol Vinca, Tina Vinelli and Lau-
rie Yuhunke

Instrument

(From Page 5)

could, in fact, be used 10 tune the band.
Lucia and Wells will also take advan-
tage of the Zippo lighters' more familiar
musical sounds. After all, the lighters
have bee used as o perussion ins
ment, most. notably
theatrical hit *
mous  windproof
George G. Blais
all accounts, not heen used with w
struments — until *“Light the Night"

TONIN' UP — Bob Lucia, left, and Jack Wells show off the Zip-Tone, a new
instrument developed by Wells that will make its debut at the “Light the
Night"” musical celebration of Zippo’s 65th anniversary. The event will be
held July 18-19 at 7:30 p.m. in the Bradford Area High School auditorium.
Lucia is arranging the music for the event.

match the sound of a Zippo lighter work-
ing,”" Lucia said.
The audience of Zippo's

with opening a Zippo lighter, followed by

that reassuring final “‘thunk,” has helped

10 make Zippo lighters the ones heard
d.

““Light the

the debut of the Zip-Tone. “round the worl Night,” though, will decide the musical-
‘The sound of a Zippo windproof ligh- We'll use the lighter's opening and ity of the Zip-Tone, Wells said, but, in
ter. however, has long been a famous closing sounds as well, and particularly any case, he's sure the instrument will

that scraping sound of the Zippo wheel *‘gladden the hearts of Zippomaniacs ev-
grinding on the flint. There's nothing to erywhere.”

oriate ligh
* that comes

characteristic of
ter. The distinctiv

merica’s

l

PNCBANK

\l

Where Performance Counts

"Welcome to Zippo/Case Swap Meet\Q’/
Where Zippo is Celebrating its

65" Anniversary!




Lighter street lights add
uniquely Zippo touch

Those venturing out to the new Zip-
po/Case Visitors Center at night, or even
during the day, can't miss the unique
lighter street lights shining in the en-
trance way to Bradford's newest attrac-
tion

rhe Buffalo, N.Y.-based Flexiume
Sign Corp. recently created and installed
14 customumade sivet lghts that dol

shape, style and look of
s ki Zippo lighter and illum
nate the drive leading up to the Visitors
Center.

‘The one-of-a-kind street light design
depicts the rounded corners of the current
Zippo lighter case in u stainless steel de-
sign. 1i measures § feet in height w
sitting atop a 12-foot post. The lighter is
flicked open, displaying the trademark
windscreen and striking wheel, and you
can all but hear the famous *‘click.”

At night, the Zippo street lights glow
from the top of the lighter, as the distinc:
tively shaped cherry-red molded flame
from the Zippo logo flows out of the ligh-
ter chimney. In addition to the decorative
flame at the top, the base of the lighter
provides plenty of light for the Visitors
Center grounds and walkways.

Even brighter and more colorful is the

40-foot replica of the Zippo highter that

adorns the entrance of the Visitors Cen-

ter. The lighter, which is similar to the
oh

headquarters, comes complete with a pul-
sating — and windproof — neon flame.
The larger-than-life lighter features cre-
ator and founder George G. Blaisdell’s

nitials engraved o

The lighter doesn’t shine alone, how-
ever, because below it is the class three-
blade 6394 Gun Boat knifi
of the Case Collectors Club.
bone-handled knife replica is about 10
feet wide. It has been manufuctured inter-
mittently throughout the years and stands
2 3 symbol of the raditon and qualty of
W.R. Case and Sons Cutlery. Both the
knife and lighter can be viewed from the
expressway on ULS. Route 219 and are
terest for those travel-

ord.

Founded in 1904, Flexlume is one of
the nation’s. oldest companies specializ-
ing in the creation and installation of

was . good,
said Mac Crum:

ign_ builder,
ippo's. director of engineering.
(See LIGHTS, Page 20)

quality
rine,

0/Ca:

LIGHTING UP THE SKY — This is one of the 14 custom-made street lights
that will light the way for visitors to the Zippo/Case Visitors Center. Flex-
lume Sign Corp. created the street lights which are fashioned after Zippo's
famous windproof lighters.

(Era photo by Keith Anderson)

Thanks From:

S. M. Gleason & Co

CONGRATULATES ZIPPO

ON 65 YEARSY

We are happy and honored to be
selected as General Contractors for the

Zippo/Case Store & Museum

S. M. Gleason & Co., Inc.

, Inc.

Hooker Fulton Bldg.
368-7456
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ippo/Case

* Fresh, Silk & Dried Arrangements §
* Helium Balloons * Dish Gardens * Gifts  #({.
FREE LOCAL DELIVERY .

July 171849
Purchase) k7

443E. Main St, + Mini Mall+ 3683778 221

(3] E-Z TV & APPLIANCES

911 E. Main St,, Bradford, Pa
featuring

==
Whirlpool
RANGES - REFRIGERATORS

FREEZERS - WASHERS & DRYERS
“This Is How To Make A Home Run”

18 cu. ft.
Refrigerator

mhmoom

Delivered!

We stock a
large selection

As Much As

*150

FOR ALL YOUR AUTOMOTIVE SERVICE
NEEDS - SEE...

FAIRWAY FORD LINCOLN MERCURY

472 East Main Stroet

LEE ZIMMERMAN | BRADFORD, PA 16701

Service Manager
DON GLEASON Business Phone:
Service Advisor

Ed Shults

TOYOTA

SALES and LEASING CENTER
A Division Of The Ed Shults Group
880 E. Main St., Bradford, Pa
368-3191

SALES DIPLOMAT

SALES REPRESENTATIVE

FAIRWAY FORD-LINCOLN-MERCURY
472 EAST MAIN STREET
BRADFORD, PA 16701

BUS. PHONE (814) 3687166
1800-853:2244

Thank goodness
for Zippo!

Mastercraft

AUTO PARTS & GLASS
8@mAzo:a?wa&oaw%.%i

STOP & SEE ME FOR YOUR BEST DEAL

Tucks

RICHARD (RICH) LEONARD

Sales ey Bus.Phone 368-7166

olden Basket

Quality Consignment

Spe g in
HILDREN'S
AND MATERNITY
FASHIONS
419 E. Main St., Bradford
(814) 368-8647

Open M
Consignment

5

AM ¥

STOP & SEE ME FOR YOUR BEST DEAL!

Ford

JiM FINDLAY
Sales Representative

DeSoto Restaurant
 362.9920]
940 E. Main St., Bradford
COFFEE SHOP  DAILY SPECIALS
Mon.-Fri. 6:30 - 10 » Sat. 7-10 @
Sun. 7-8
Breakfast - Lunch - Platte =
Gino’s Dining Room
Fresh Seafood - Veal - Steaks
$5.95 Early Bird Specials Every Day
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Collectors add fuel to
Zippo’s blazmg growth

Most—valued Zippos

The most valuable Zippo lighters are
those mint condition, which have never
been lit and are in the original box. Deal-
ers typically trade at half the ook value,

though sometimes they pay more.
1932 or 1933 models
Originally sold for

$1, these

$10,000.

a litle more than
s now sell for $8.000 to

1936 (outside hinge plate)
old for just over $1. today
odels sell for
depending on their surface
Mint 1936-1941 models
lly sold for hu\u,uv 523,
now trade for $300 to $800.
Tiatasd Coantey lighters
Considere
beautiful and desirable series produced
by Zippo. the regular production models,
which originally sold for $7.50, sell today
for $400 to $600.
Prototype 1960s and 1970s models
Depending on the scries, each lighter
can sell between $200 and S600.
Source: David Poore, author of
ppo: The Grear American Lighter”)

o
by many 1o be the most

While many factors have contributed
(o this jump — increased marketing
tivities “and advertising, overscas sales
and the cigar craze — the main factor fu-

eling sales in America is in the growing
trend of collecting new — and old —
Zippo lighers.

According to Jim Baldo, Zippo's vice
president of sales and marketing, the
company commissioned a market re-

search study in the carly 90s which was
the first hard evidence that collectors
comprised a substantial portion of sales.
““We fell we had strong brand recogni-
tion, and the survey results proved this
Baldo said. *“Niety percent
ns recognized the Zippo ligh-
r. Bul what really was a shocker was
L 30 percent of our ULS. customers are
collectors.” Baldo “Many told us
that they bought five or six lighters at
once to add 1o their collection
Collecting Zippo lighters is a top-of-
mifd activity for David Poore, owner of
ane of the largest rare Zippo lighter col-
lections in the United States and author of
*(See COLLECTORS, Page 11)

MONEY TO BE HAD — Zippo collector Jim Kessack of Nixa, Mo., shows
some of the money he made selling some of his lighters during last year's
Zippo/Case International Swap Meet.

(Era photo by Francie Long)

Bradford
200 W. Washington St
Ph. (814) 368-9911

“Home Of The Famous 2 Foot Sub”

Visit our tent for
free sampling from

our famous
Deli & Bakery

Congrarularions
Zippo oN 627 YEArs

[ FRESH DOUGH PI1ZZA |

Phone Ahead and Your Order will be Ready
368-9911 or 368-5706 + Fax Ahead 368-4282

Plus 1| _Plus 2 | Supreme| Taco |White]

Cheese| Peppemm Topping | Topping | Unlimited | Pizza | Pizza

Medium 12in. 449 569 649 699 7.99 599

Large 16 in. 6.49 6.99 7.99 8.99 9.99 999 7.99f

Personal 7in. 1.99 243 299 349 369 369 249

Siices ea 119 119 139 139 139 139 139

2-Slice Special  1.99 199 239 239 239 239 239

arty Pan 10.99 12.49 14.49 16.99 17.49 18.49 1549
ADDITIONAL TOPPINGS:

Sausage, Pepperoni, Mushrooms, Sweet Onions, Hot Pepper ings, Diced Sweet Peppers,
Grated Romano, Siiced Fipe Olives, Grated Parmesan Cheese, Provolone.

OPEN 7am - Midnight

YOUR
HOME FOR

QUALITY FOODS
AND PRODUCTS




Collectors

(From Page 10)
the just-released
American Lighter.”

“As a child, I was always fnirgusd

“Zippo: The Great

interests evolved, and [

until 1 atiended a lighier
where I saw such enthusi
lighters, that T took, found myself caught
up in the zeal.”

Today. Poore has bought and sold
thousands of Zippo lighters. The most
sought-after lighters are thase manufac:
tured in the carly 1930s. In excellent con-
dition, these: models can sell for as much
25510,000.

The Zippo windproof lighter, made in
Bradford, has been an American
Classic. Its unique shape, fecl, look, as
well as the distinctive click, all made for
a uniquely American product. But Zippo
lighters are also popular collectibles, be-
cause they led themselves 1o the hobby:
‘They are mechanical devices that work;
they are compact and come in a wide va-
ity of styless new, model are teadly

collection; and older
identified by a date
code stamped on the bottom.

Over the years, Zippo lighters have

cen imprinted with illustrations of clas-
sic cars, warships, prominent people, cur-
rent fad items and famous i

George G. Blaisdell in the mid-1950s. A
series of dots and slashes engraved on the
bottom of cach fighter identifies its year
of production. Originally planned for in-
ternal use, the date code has been a favor-
ite among collectors. More than 250,000
ippo collectors’ guides  have been
printed and distributed over the last five
years, and an updated version will he
available beginning this summer.

The enthusiasm of Zippo collectors
prompted the company 10 begin produc-
imited Edition Collectible of the
lighters. The first, in 1992, was a
60th anniversary. collectible. Since that
time, the Collectible of the Year has paid
wibe o, 5 divensipics g e SO0
anniv of the D-Day invasion and
{he enviranment. The 1997 Collectible of
i o ek i 2 S

a design reminiscent of the art
influzoee of the 1930s: The ‘ase
tage-style lighter bears an antiqued pew-
ter emblem and incorporates Zippo logo
styles from the past 65 years. A special
bottom stamp. identifies it as a limited
edition anniversary commemorativi

Zippo produces nearly 80,000 lighters

ippo/Case

Swap Meet, July 18, 1997 — 11

‘ZAC’ even more energetic
with the help of animation

If you thought ZAC, the au-
dio k ulpture named for
was full of

‘an
ZAC will make his debut on

the small screen as a ch
the introductory film at the new
Zippo/Case Visitors Center. The

C appeals 1o young

ter and Case knife, but also the
history of the two_companies
and their products. Equally im-
ZAC helps o convey
for when han-

communications

each day and ships to more than 120
countries around the globe. Other prod-
ucts from Zippo's diverse line include a
variety of pocket knives. key holders.
money clips, writing instruments, Zip-
Light pocket flashlights and Fixxit pocket
tools. Zippo employs morc than 1,200
people.

) m\ the M: lagic
Lantern audio/visual company
of Pittsburgh, stars in one of two interactive displays in the new visitor center. ZAC
plays host in a irivia game featuring an clectronic map of the United States and Canada
and lighters from L-h,h state and province, letting trivia lovers know if they have an-
swered correctly. He will also be part of the lighters of the world interactive ‘exhi

landmarks. making them popular nostal-
items. Many of the arly series are
of their rarity
Some of these hard-to-find
clude the very first Sports Serics, Town
and Couniry set, NFL Helimet set, Denim
Look and Zodiac Series. Older gold, sil-
ver or special-edition lighters also are dif-
ficult (0 find.
The great thing about collecting
Zippo lighters is that they can sometimes
be found in flea markets and garage sales
where they can be purchased for as fittle
as $5 and then be sold for $300 to $500,”
Poore added

Clubs for collectors of lighters have
been organized in England, Italy, Swit-
zerland, Germany, The Netherlands, Ja-
pan and the United States, The largest of
them, On The Lighter Side International
Lighter Collectors is based in Quitman,

Texas, and boasts more than 500 mem-
bers in 10 countries. Other lighter clubs
meet reaularly 1o discuss, exchange. sell

and buy lighters including the Lighter
Club of Great Britain,the Pocket Ligher

Preservation Guild, Funke und Flamme,
m Zippo Club Deutschland and Zippo
alia,

Fueling recent interest in Zippo col-
lectibles is 4 series of four Zippo Manuals
published by World Photo Press in To-
kyo. These manuals for lighter collectors
feature large, glossy pages of full-color
photos with text in English and Japanese.
The four volumes document Zippo his-
tory and the lighters themselves.
ippo. produces The Zippo: Lighter
Collectors’ Guide that contains illustra-
tions of selected lighters and descriptions
of the series. It also explains the date
code devised by company founder

Motorcycle Fun Run

for zen & wnmen

Satu rday, JUly 19* COLUMBIA
Rain or Shine wm}vlecu
VANDERBUILT
« Register at the Swap Meet (Saturday, Major Catalog Buys
LL Bean - Bauer + LandsEnd

July 19" 10-10:45 am
« Starts and ends at Zippo/Case Swap Meet
» Blessing of the Mototcycles & Riders

at11 am
(St. Bernard Church, East Corydon St.)

« Breathtaking views of Allegheny National
Forest and Kinzua Dam Area

(mapped route approx. 120 miles . . around 4 hours)

the corner
Gift Shop

Davis Pottery ¢ Books

Jewelry ¢ Klenck Dolls

Candles ¢ Windchimes
and much niore!

Mass Schedule
Saturday  5:15 pm

Sunday  7:30 a ’ o
9:00 3m 890 Emad sx Exl -Em tzu RT17
10:30 am ? Figasa ;
12 Noon SikbVeE Mon-Thurs. 133-:‘; ‘fré & Sat. 10-8
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The only approved ready-
mix Concrete Supplier
Certified by Penn D.O.T. in
Elk & Cameron Counties.

e Ready Mixed
Concrete
* Building Materials
. Congi 77 ) 3
Theresia St. RECELGLILS St. Marys, Pa.
65 Years

® Gravel

Stanley Proto Tools ; « Corrugated tubing
Juickrete Products * Limesifioe * PVC sew

Portland * Steel & plastic culvert pipe
* Mortar

& drain

* Kohlepp Ble

* Asphalt & Concrete Repair Products * Sonotube
s

* Liners. Firebricks. & Fire Clay * Line « Poly pipe

o Chimney caps ® Calcium o Tuff-tite drainage & Trench

Wi i * Non shrink grout

* Wheel barrows. ladders srollnCpiasnpine

« Sand © Gasketted sewer rain pipe & Nittings products (installation available)

+ BENCH & PICNIC TABLES + SEALERS
DuBois ~ 371-3111 St. Marys ~ 834-3111 Johnsonburg ~ 965-3111

R r—

G
Welcome To Bradford

Home of
Zippo/Case International Swap Meet

CASEY'S

Famous Limestone House

Where The Past Is Always Present
featured in LIFE magazine 1959

thres mles sorh of
The bigh giade ol

G EAGH S 2 DL Dl N DIEH G EEN ARl Er EREriEr Enn

(716) 825-7508
ESTABLISRED 1665 RODTE 213, LIMESTONE, NEW YORE

N N K N R R RN NPT

[ EAEnGH




Lighter artists on hand
to meet with Zippo fans

1997 Zippo/Case
Meet will provide a brand new op-
p(»rumm for the average fan and Zippo
and Case aficionados alike to meet one of
adomns

The International

the famous artists whose work
popular lighters.

Abstract artist Richard Wallich will be
on hand (0 giv ps:
process as he-hand paints lighters for s
1o the public. Wallich will also be signing
2 limited-edition lighter he specially de-
signed for the swap meet.

Previously commissioned by such en-
tities as R.J. Reynolds Tobacco Co.,
an_Airlines, Days
lnn and many others, Wallich will pro-
eries of lighters for 1998 with a
musical theme that wm capture the en
ergy and sounds of al instruments.
i a1és e iiathced fiim 1 it

Zip tips

Zippo lighter weighs

A regular

200,000 Zippos were used by Ameri-

cans in Vietnam.

Vietnam-era Zippo lighters are highly
prized collectibles

There 2
waorld: thre
United States and Ita
England, Japan a

¢ 10 lighter clubs around the

21 percent of the peaple who own Zip-
pos are lighter collectors

Zippo has _produced than
300000000 windproof
1932. If these lighters were laid end-to-
end they would stretch halfway around
the world from New York City to Los
Angeles 3

more

mes.

I all of the 300 million Zippo lighters
were laid side by side, they would pave
the streets of Zippa's hometown, Brad-
ford, Pa., 1.8 times

Al the 300 million Zippo lighters that
have been produced would fill 122 foot-
ball fields, including end zones,

Zippo lighters are made in two loca-
tions, Bradford. Pa., and N Falls
Ontario. The location is sta .mpun on the
bottom of every Zippo lighter

Some important in the
Zippo product line are no longer made
The list of “‘products from our past
from Zippo and its subsidiarics include
Zirenn, a4 sunburn ointment and diaper
rash; Zip slip, @ zipper lubricant; im
printed golf balls; Out-o-matic ash trays;
pill boxes;
glasses: and table lighters

itlems once

letter opencrs: magnifying

‘The activities in the |
censer tent will help visi-
tors to understand what
we do at Zippo.'

o — Violet Snyder

a painting that includes the Barbour
et and Congress Street buildings and
the new Zippo/Case Visitors Center.

A specific time will be set for the pub-
lic to meet Wallich in the licenser ten

Also, companies whose products” like-
nesses are displayed on Zippo lighters
will be set up at tables in a new tent des-
ignated for the company's licensers. Th«
licenser exhibits will include giveaway
(o5 T T gl Ygs e ol
other apparel throughout  the two-day

ppo’s vice president for
sales and marketiny up with the
nd Zippo li-
¢ Snyder has
been handling the arrangements for the
participating companies.

“The companics that have licensed
their brand names 1o Zippo will be able o
participate in all of the events at the swap
mex yder said. ““The
the quw tent will help visitors o un-
derstand what we do at Zippo. lm com-
pany representatives will be the
swer questions, hand out L.u.nu, -
brochy et visitors learn more
about their companies.”

If the July sun isn't hot enough in
Bradford, Tabasco will be sure to warm
things up as boules of the famous hot
sauce carrying 4 Zippo label will be
away to winners. The comy
Zippo family-in 1996 when a series of
four lighters was_iniroduced: it the
Tabasco brand on 1

The company restbe i license to
the Petty Girls series of classic pinup
lighters, Twenty First Century Archives
also be on hand as well as R.J. Rey-
nolds Tohacco Co, Jim Beam representa-
tives will be under the tent sclling cloth-

activities in

ar
lovers, will be
taking part in the events under the tent
The magazine, which has praised the
Zippo windproof
““machismo and quality,” is
a st of eight lighters' bearin
and logo.

Phillip Morris Tobacco Co.

its name

owner of
cveral companies including Marlboro,
will also be giving products away. Repre-
sentatives from Hamilton Projects. the
company which licenses Red
Miller. will also be on hand at the swap
meet

The licenser tent and the swap meet
are free and open 0 the public

Zippo/Case International Swap Meet. July 18, 1997 — 13

MUSEUM COMMEMORATIVE — This is the commemorative set being
released this year by Zippo Manufacturing Co. and W.R. Case and
Sons Cutlery Co. in honor of the new Zippo/Case Visitors Center,
which will have its grand opening Friday. Both the lighter and the
knife bear a likeness of the front viewe of the center, situated at 1932
Zippo Drive, as well as both companies’ logos and the city's name.
The lighter and the knife are packaged together in a lined wooden box
which denotes they are the authorized commemorative for the cen-
ter's opening.

(Era photo by Francie Long)

Mooy ™

Ott & /WcJ/en/uf /)/taﬂmaaf

24 Hour Emergency Service
Call Pharmacists:
Mike Dolan: 368-7361
Betsy Dolan: 368-7450
« Full Sepvice Pharmacy
« Toiletries * Cosmetics * Greeting Cards

PARCEL SERVICE

102 Main St., Bradford, PA 362-3827
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Scandia, Pa 1.5 miles from Kinzua Reservoir
Reservations Accepted Between 10AM & 8PM
Seasonal Sites Available ¢ Cabin Rentals
* Full Hookups * Complete Ceramic Program

StayAl ast

NP
The l:hnslmas

* Heated Pool * Planned Activites
« In-Store Bakery * Propane
+ Laundromat * Store

* Hand-Dipped Ice Cream ¢ lce

RD #1 Box 1724 Russell, Pa 16345 + 814-757-8507
13 miles North of Warren on Scandia - Onoville, Rd.

CLOCKS & MUSIC BOXES
VAN DORNS
CLOCK SHOP

312 Main St., Sugar Grove, Pa -
The Largest Selection of Clocks L 911 West Main St. Rt#59, Smethport, PA
and Music Boxes in the Area. 800-653-6700
Antique and New
* Grandfather Clocks * Wall Clocks
* Cuckoo Clocks ¢ Shelf Clocks
* Over 1,000 Music Boxes

Shop At ...

America’s First
Christmas Store !

Hours: Tues. through Sat. 9-5 or by Appt.
Phone: (814) 489-3929

SUMMER HOURS — OPEN 7 DAYS A WEEK!

MAVE 5% 80% ON
FAMOUS BRANDS

To make room for new merchandise, we offer overstocks or

discontinued merchandise sold nationally through the mail

by BLAIR at drastically reduced prices! Save up to 80%
on famous brands yow've come to know and trust.

BLAI

101 West Main Street + Route #6 « Smélhport, PA e
814-887-5792 + 800-841-2721 (NY & PA)

Largest D56
Display
= In The Area !

Gold Key Deater |

Over 15,000 ‘
Unique Gifts 1

s
Boyd's Bears :

OUTLET

Routes 6 & 62 ® 4 Miles West of
Warren, PA ® (814) 726-6271
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MEMORIES Christmas & Pennsylvama
. Collectibles : £ ™
el § Memones la.st a llfetune.

. Christmas Ornaments

mert June McKenna Santas

The Arees Larees Realer Cats Meow Villages
T Seraphim Angels

. Hummels

Tom Clark

Snowbabies. oo

Boyd’s Bears
e MIHFmmale 4

Fenton Glass

ENESCO
IS o Shelia’s Houses 5
cairn Yankee Candles ' ’ ’ ‘ ¥4 T4
1 Tim Wolfe Figurines ' ' ' TN
David Winter Cottages O O
COLLECTION

...vacation with nature year-round
“High A-top Scandia Mountain”
1, 2, & 3 Bedroom Chalets. Fully furnished

Selected Items !

2Tenths Mile JAN.-MAR. 2 & >
West of Blair Outlet OPenTh F&S10to5 with dishwashers and microwaves 0’5
onRis.6a62 ARRCSER Weekly & Weekend Rates v N Ay
" ocT-EC. Mid-Week Specials EARy

B 2620 Pa. Ave.W. % g
B Warenea S tis Send for a FREE Brochure or call (814) 757-8848
Vacation Home Rentals - RD #1 Box 1726, Russell, Pa 16345

o ar -

Kinzua-
Wolf Run Marina
Allegheny National

H: Run Tootsie’s Restaurant and Night Club
Forest

Entertainment And Dancing |
Wed., Fri. & Sal.
(814) 726-1650

Rt. 59 - 10 miles b3

East of Warren, PA “
BAM-8PM
Memorial Day H
A
Docking ¢ Launching « Gas Resermiors Agprecioied
Houseboats ¢ Pontoon Boats & More 726-3000
u 210 LUDLOW ST, WARREN PA
“WATERFRONT” DINING ENIOY OUR
SPECTACULAR SUNSET EXTRAVANGANT
FEATURING BUFFALO BURGERS, RIBS ! iithen & AL
SEAFOOD & VIORE « FULL BAR SPECIALS SPECIALTIES,
ourlesy Docking » Free Popcorn & FINE SERYICE... HARD
el IVERYDAY & SEAFDOD DELICACIES

8am-11am 7269645
In Allegheny National Forest

Banquel & Meeling Faclililes For Up To 300
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Case president takes to the road to visit customers

By SUZANNE ENGLISH
Era Reporter

Proud of havi
honor in the knife MM \\,I\‘
Sons Cutlery is taking its show on the
road

 President and chief operating officer
orge T. Brinkley and exceutive ussis
tant Joette Tripodi arc visiting the small.
uthern towns that are the bed

e of
ase &

lly doing is getting

cet ing the con-
sumer, the people who carry our knives in

their pockets,” Brinkley said.

‘They kicked off the tour in May in

... population just a hair

under 8,000, sctting up shop at the his-

toric Booneville Hardware Co., 109 years
Id and counting.

No one can remember how_long
they've been carrying Ca T
podi said, adding that one visitor came up
to show them a Case knife thal had be-
longed to his grandfather, who died in
1911

“*When people show you s Case knife,
they want o tell you the story behind it
who gave it 1o them, how it's helped
them, Brinkley said. While the visit was
scheduled 1o be from 2 10 4 pm., they
started at | when people arrived carly and
“*we finished at | e said

One grandfather came in and showed

them his knife, which the grandson had
ground the blade down on. Brinkley pre-

sented the youngster with a My First

e of his own.

1 learned so much more about the ro-
mance of our product,” Tripodi said, not-
ing Brinkley received the key 10 the city
and the duo were honored with  cake

fis from the chamber of commerce

e
ey're just so thrilled that you take
time out of your schedule to be there."

Other stops included Nashville. Tenn,,
Stevenson, Ala., and the Smoky Moun-
tain Knife Works, the country’s largest
knife retailer.

The visits et the company in- fouch
with s customers, Brinkley s t's a
great sounding board for us, and it’s a lot
of fun.

As an additional draw, collectors have
the opportunity to purchase a special
knife — the President’s Knife — o ma-
hogany-handled smooth bone  trapper
available only on the tour or at the Zip-
po/Case International Swap Meet in July,

““The only way you can get one s o

purchase it from m inkley said

“There'll only be 500 of Wi ol
ever.”

Also on sale are copies of the compa-
ny's Cookbook and Historical Compan-
ion, a compilation of favorite employec
recipes, old photos and company history.

WINNING A YOUNG FAN — George T. Brinkley, president and chief operat-
ing officer of W.R. Case & Sons Cutlery Co., presents a youngster who
came to visit with a “My First Case” during a visi to Boonevile, Miss. Brin.
kley and assistant Joette Tripodi visited seversl Case distrbutors in the
heart of “knife country” prior to the swap m:

(Photo cuumsy of W.R. Case & Sons Cutlery)

Brothers/Big Sisters of McKean County

Half the proceeds from sales of the knife
and the McKean Literacy Team.

and the cookbook will be donated to Big

SAVINGS

Northwest Savings Bank
is proud to be a hometown
neighbor of Zippo and
Case Cutlery.

We salute our neighbors
and wish you all the best
during Zippo Case Days.

5=

NORTHWEST

A Century of

BANK
Service

Congratulations
Zippo on your 65th
Birthday!

"4
© ZIppo

NORTHWEST
SAVINGS BANK
A Century of Service
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Zippo gets enlightened on first production date

Zippo Manufacturing Co. officials
have discovered documents that shed new
light on the founding of the company that
produces the most famous fighters in the
world

These documents — letters, purchase
orders, sales inventories — confirm that
while Zippo founder George G. Blaisdell
started the company in 1932 and was pre-
paring for_production throughout  that
year, he didn’t begin 1o produce the now
legendary Zippo windproof lighter until
1933, not 1932 as has long been believed.

This new information not only clears
up details about the company's history
but will be of keen interest to the thou-
sands of lighter collectors around the
world.

‘What does this redating of the original
Zippo windproof lighter mean?

““For Zippo, the information gives us a
clearer picturc of what happened when
Mr. Blaisdell was organizing the compa-
ny,”” said Mike Schuler, Zippo's presi-
dent and chief executive officer, “‘For the
collectors, this_information refines the
chronology of Zippo's early production,
giving them a firmer base on which to
date and organize their collections.””

As the story goes, Blaisdell got the
idea for the Zippo windproof lighter at a
party at the Bradford Country Club on
South Avenue. Out of money, Blaisdell
bumped into a still-unidentified friend us-

ing an awkward and unsightly Austrian
lighter.
“You Blaisdell

you get a

u're all dressed up,

" That

as it

Blaisdell got started by borrowing
3800 from another friend. He acquired
he rights to the Austrian lighter and rede-
o attaching the lid with a
spring-loaded cam so-the lighter could
work with a flick of a finger. That was
1932. Zippo Manufacturing Co. was

struggled  throughout the
1930s, the darkest days of the Great De-
pression. He set up Zippo's first plan
over the Rickerson and Pryde gas station
on Boylston Street paying $10 a month
rent, It was during the 19405 and the epic
production caused by the war that the
product caught fire. Blaisdell gave away
hundreds of lighters free to the men and
women in the armed service and sold the
windproof lighter only in PXs. There
were no civilian sales during the war
‘years. This combination of patriotism and
marketing built a loyal customer base and
introduced Zippo lighters around the
world.

Just after the war, Blaisdell spent more
than $250,000 to improve the lighter's

(See 1933, Page 20)

=y Y -

A
A

1833, NOT 1832 — This is the first Zippo lighter ever produced. While Zippo
lovers for years thought it was produced in 1932, the first year of the com-
pany, it was actually manufactured in 1933, The tag attached to the lighter is
a business card from the former Boylston Chevrolet Motors Inc. Zippo cre-
ator George G. Blaisdell wrote “Do not touch,” and “GGB" on the card
which is attached to the lighter to this day.

(Photo by Michael . McLaughlin)

-

On 65

Serving 48 States and Canada
for over 10 Years!

“We Care about Your Load”
NBS TRUCKING LTD., Bradford, Pa.

=

Years
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Ad campaign reflects
Case heritage, quality

By SUZANNE ENGLISH
Era Reporter

Handmade, with a long, proud heri-
tage.

“That's.what a Case knife is, and com-
pany officials hope recent ad campaigns
convey precisely that message.

Less than [0 years ago, the 100-
plus-year-old firm underwent a turbulent
period during which its reputation for
quality suffered. American Brands Inc
purchased W.R. Case & Sons Cutlery
Co.in 1972, and invested in a new plant
on Owens Way as well as safer, more
efficient machinery. But the corporation
asked, and finally forced, Case to cut its
payroll

After a strike, Tennesse business-
man James F. Parker purchased the
company at the end of 1989 and began
stressing the bottom line above the Case
heritage. Both employee morale and
quality suffered.

Nearby Zippo M picties Colie
largest maker of refillable lighters, came
10 the rescue in 1993, purcl
and putting it on a firm financial |-,m
ing, but it twok time to rebuild the com-
s reputation for quality
“The brand had_been so_ tamished
through that transition, we needed a

n 10 re-establish its
said sales and mar-
Tie

As chief operating of
Brinkley stressed empowering workers
0 return to trademark Case qualit
company’s ads began to ccho it
those who are into cutting everything
except corners.

While those early
“we felt the nostalgia, the heri
l\mv suited to black
We decided 10

s were four-col

- that would he 4Lu>1lmuhh even
without reading it

Thus was born the black-and-white,
is fast e

coming a company

Black and white is not only more
— at half a color ad’s
$18,000 price tag — “it fts our strategy
Tooking 10 keep moving
ahead,"” Kearney said.

The _black-and- whne formathigh-
Tights laces — Case
Stk i iadiontiocaite. e
ing not so much particular products as
the brand itself, geiti
sage that “‘this is a &
people make knives differently.”
said.

Print magazines such as Field &
Stream, Game & Fish and Guns and
Ammo aren't the only medium for the
ads cither.

g,

‘It fits our strategy —
looking back to keep
moving ahead.’

— Dick Kearney

Case also wages 4 trade campaign in
magazines such as Blade and Knives II-
lustrated, promotional ads that boost
specific products including collectibles

And a television ad, dirccted by Dana
Altman and narrated by Ed Asner, again
features local scenes, closing in on the
Sleepy Hollow bridge. It airs mainly on
The Nashville Network, a favorite of
pocketknifc owners.

Regardless of the medium, the ro-
mance of Case is the essence of the mes-
a

“We're probably more focused now
than we've ever been. Other companies
make canoes and trappers, but they
don’t romance it the way we do."" Kear-
ney said.

“We are the most collected knife in

the world — and the interesting thing is
that by and large, the most collectible
products we make are the knives we
make every day,”* Kearney said

And the company really does listen
1 its customers. At the 1996 Blade
Show, the largest knife show in the
world, a collector came up and sug-
gested Case introduce a lock-blade trap-
pe

Case associates went to work, and the
result was the CopperL.ock, a new addi-
tion 10 the Case line for 1997

“It's probably been 20 years since
we iniroduced @ new Case patter,’
Keamney said, noting that the Copper-
Lock is designated 549, while most
Knives are known by two digits.

“That rings the collector’s bell,
cause it is @ combination of 54, the trap:
per putem designation, and 49, the cop-
perhead, he cxplained. The knife's suc
cess shows **we really do have our ear
10 the railroad tr

Case has always responded 1o its
loyal customers, nn-ng their demand for
natural, durable materials.

We are the only mass-production
knife company that does anything with
natural-handle  materials,” e~ said
*“The matcrial’s expensive, it’s hard (o
work with, the waste rates are high.”

While others have gone to synthetics,
““the dichard Case consumers love our
bone and stag handles,”” with each first
year's production particularly collect-
ible.

The soaring growth in the Case Col
lectors Club, which doubled (o 8,500

Out here,

canoes don't float,
trappers don’t hunt
and peanuts
certainly

aren’t for eating.

And ask someone in these
parts for a toothpick, you just
might be handed a pocketknife.
You see, folks in Bradford
pretty much live, eat and
breathe knives. Been doing so

ce they started making
way back in 1889. So
down at the Kennedy Street
Cafe, you might hear talk of
muskrats and barlows. And
lately, CopperLock the

new Case pocketknife with a

T

locking blade. So if you ask,

the folks in the cafe will be
happy to tell you everything
you want to know about knives
And probably, a little more.

After all, you are in Bradford

Owiget Eisontawer s tavor
VourE? o aat s About ol
o Gase Catalog Ofer Owans
Wy, B, A 16701

For thafocation of i niares authoized Case
e dole, cal 1/600-523.6360,

§

A SIGN OF QUALITY — This black-and-white advertisement typifies W.R.
Case & Sons Cutlery Co.’s recent marketing strategy. The old-fashioned
Iook and the wording of the ads both stress heritage and tradition, pointing
up Case’s renewed emphasis on quality. They mirror the company’s overall
strategy, “looking back to keep moving ahead,” according to Dick Kearney,

vice president of sales of marketing.
(Courtesy of W.R. Case & Sons Cutlery)

members in the past year despite the in-  *“It's a sign that there’s a lot more
tense competition in the knife field, i5 ground to be plowed out there,” Ke
proof of Case dominance. ney said
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In Conj unctlon wnth the Zippo/Case Swap Meet

m Music and Entertainment (House of Television)
Q m Bar-Be-Que Cookout (Sports Cafe)

m Soda, Beer, and Refreshment Stand (Sports Cafe)
mSnow Cones & Cotton Candy (Sports Cafe)

{ (Union Square)
vr u Free Children’s Train Ride (Union Square) A
ey m Free Picture with Live “Bugs Bunny” (Bradford Travelfd
* ¢ m Strong Man Bell-Ring Contest (Pure Tech, Inc
@
b

m2PM - Arm Wrestling Contest (Sports Cafe & Miller Brewing-ots
m Sidewalk Sales (union Square Tenants) x 4
m Free Face Painting & Helium Balloons (Gaetano's BCCHS S {
m Dunk Tank (BAHS Football Team)
m Bingo Pull Tabs (Dr. Nancy Fuhrman & BAHS Basketball Team)
m Baked Food Sale (BAHS Basketball Team)
m Humvee All-Wheel Drive Vehicle on Display (Amy Recriting)

&.&a
m Free Bouncing on the Inflatable Clown Bounces for Kids J=' 5‘&

-’— Saturday o July 19™e 10AM-5PM—ui'

ﬂ
e COME JOIN I%THE FUN' i
\/4 § - y DS

gé}{tb & ";;‘f

5 L \ ) Y >
Sponsored b the followm Unlon Suare Tenants:
J * BRADFORD TRAVEL » PURE TECH, INC. « DR. NANCY' FUHRMAN

* GAETANO'S HAIR STUDIO « BRADFORD FAMILY HEAILTH CLINIC
* HOUSE OF TELEVISION RENTALS
S * SPORTS CAFE « ARMY RECRUITING
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1933
(From Page 17)

striking wheel. This research and devel-
opment project was meant 1o reinforce
the lifetime guarantee accompanying all
Zippo lighters.

“It works always o we fix it fre
was one of Blaisdell's mottoes, recalling
Ui Worte"of s ekl sparked the
idea that started it all.

Through subsequent decades, Zippo
windproof lighters became aproduct
identified around the world with Ameri-
can ingenuity and quality.

As officials conducted extensive re
search and preparations for the
opening for the Zippo/Case Visitors Cen
ter, the documents were discovered. That
discovery, in turn, puts Blaisdell's mect-
ing with his mysterious friend who
showed him the unsightly Austrian ligh
ter in 1931 — not 1932 as has been as-+
sumed.

made

The documents include correspondent
between Blaisdell and the Austrian ligh-
ter company from whom he acquired the
rights of the lighter. This lighter became
the inspiration for the Zippo windproof
lighter.

These data clearly show that Blaisdell
was still making plans and contacts in
1933 and could not have been producinig
lighters any earlier, One letter to the Au
trian lighter company, for cxample, dated
Jan, 9, 1933, states: “We have received
your letier of December 15 and have re-
ceived the sample lighter. ... Tt is quite
likely that we will go into this business
on a rather large scale.

Why hasn’t Zippo known about this
carlier?

“Filling in the details of history is an
ongoing process, and changes 1o the sto-
ries should be expected,” Schuler said

It's exciting to discover more of the
truth.”

Schuler explained that even by the
time Blaisdell died in 1978, no one could
have anticipated the worldwide interes in
ter collecting or the interest by schol
ars in studying the lighter as a picce of
social history. A number of international
clubs of lighter collectors, other lighter
museums, the interest in events like the
Zippolcase International Swap Meel tes-
tify to this burgeoning interest

“The details of the early days of a com-
pany, Schuler said, are often unintention-
ally shrouded in confusion and mystery
A newly successful company tends to go
through a period where it's not interested
in its struggling years. Only much later,
such details hecome interesting, even
heartwarming. It's at times like these —
Zippo's 65th anniversary and the opening
of the muscum, that companics look
back, seour the records and often bring
new material to light

Questions about the original 1932/33
Zippo. lighter, howe not new.
Some collectors have long believed that
Blaisdell could only have begun produc-
tion in 1933, that he simply wouldn't
have had the time to get the idea al the
party, acquire the rights, set up operations
and produce and distribute the lighters in

er, are

a few months, particularly in the early
19305

Some of the collectors newsletters, for
example, have published extensive arti-
cles outlining the questions and contro-
versy. Even some early media stories
over the years state that the first Zippo
ighter was produced in 1933

‘But out best evidence, until now, i
dicated that the first production year was
1932, Schuler said. ““That, we now
know, was in err J
“What is important is that Zippo is

zommitted, particularly in light of the in-
erest in our product from collectors
wound the world, to bring the facts out
nto the light as we come to know them,”
Schuler said. *'As with all histories ... it
s @ process, not the acceptance of a static
story, We have learned much from our
sollectors, some of whom belieyed this

en hefore

““They were right, and [ salute their in-
ormed instincts. We will continue to
upply information to our extended Zippo
amily, as best we can and s quickly as
ve know it. That's a pledge, that like
corge Blaisdell's lifetime guarantee, our
ustomers and collectors can count on ev-
ry time.""

Store

(From Page 4)

ve did

Mae Crumrine, Zippo director of engi-
neering

Another niew feature of the store al-
lows visitors a chance fo register, along
with Zippo travelers from around the
world, in a computerized visitors directo-
1y

Center

(From Page 3)

places the large wall map in the old mu-
seum which displayed lighters only, in
the United States.

A military exhibit helps to demon
strate Zippo's battlefield contribution to
American soldiers in every war from
World War 11 to Storm. The
World War II portion of the exhibit il
lustrates Zippo's role through original
letiers penned by famed war correspon
dent Ernie Pyle and Generals Dw ght D.
Eisenhower and Douglas A. MacArthur

Lighters are exhibited throughout the
museum on rotating displays which re-
semble giant flint wheels. These units
are the favorite display element of de-
signer Steve Feldman. As the name im-
plies, the displays are large replicas of
the patented flint wheels which are used
to showcase eight lighters apiece.

In the Zippo and Case manufacturing
sections of the museum are unique holo-
gram images of the Zippo lighter and
Case knife. As a visitor walks around
the Zippo exhibit, the lighter case ap-
pears 1o be stripped away to reveal the
inner workings of the lighter. The simi-
lar knife exhibit seems 1o have the knife
explode outward into picees in a unique
spectacle created by Feldman.

Desert

‘The famous 8-foot-long Case Kodiak
Hunter knife adors the entrance of one
of the Case sections of the museum. The
knife was once attached to the roof of
the famous Checker aerobus that shut-
tled Case employees back and forth to
the factory beginning during World War
11 Most recently, it was part of the sign
focated in front of the Case build-
ing on Owens Way.

Lights

(From Page 7)

“The model had to provide both
enough down lighting to function as a
normal street light and also offer a
smaller light to illuminate the flame.’”
Crumrine said.

**Manufacturing the Zippo street light
was @ challenging risk.”" said Paddy
Rowell, owner of Flexlum anted
{0 dike i that e col duplicais e
Zippo lighter in an authentic manner, and
that meant working with materials that
are difficult to mold and manipulate.
Luckily, we were able o perfect the de-
sign, and now the visitor experience truly
begins when a person walks or drives up
the entrance way

“I'm sure visitors from all over the
world will be impressed with the umqm.
and spectacular design of the t
lights,"" added Pat Grandy, Zippo’s ma
keling communications manager

Another exhibit reviews the 108-year
history of Case and its owners, while a
future interactive video will review the
various manufacturing processes used
within Case’s current and past manufac-
turing facilities. The many famous
picces from the Case factory collection
are part of the display as are many rare
and valuable knives dating back io the
carly 1900s. Many products that are no
longer produced hy W-R. Case and Sons
are also exhibited

Congratulations
ZIPPO

On 65 Years

Beer, Soft Drinks, Snacks,
lce and Much More'

BEERS

GENESEE
GENESEE LIGHT

GENNY CREAM ALE

JW. DUNDEE HONEY BROWN
OLD MILWAUKEE

OLD MILWAUKEE LIGHT
MILLER HIGH LIFE

MILLER LITE

MILLER GENUINE DRAFT
MILLER GENUINE DRAFT-LITE
MIILWAUKEE BEST
MILWAUKEE BEST -LIGHT

KEYSTONE - LIGHT
STRAUB - LIGHT
IRON CITY
IC LIGHT
AMERICAN
SCHMIDT'S LIGHT
PABST - LIGHT
SCHLITZ

OCH'S

RED BEER CATEGORY
GENNY RED
RED DOG

ICE BEER
GENNY ICE LITE ICE
ARTIC ICE ICE HOUSE
MOLSON ICE

NON-ALCOHOL
OLD MILWAUKEE N/A
AMERICANNA  SHARPENA
COORS CUTTER MOLSON EXEL N/A

SOFT DRINKS
PEPSI, COCA-COLA, SNAPPLE PRODUCTS, POLAR, ICE - KEGS - BEER CUPS

Gleason

DISTRIBUTING CO.
Barbour St., Bradford

Thanks for using -But not abusing”

Monday - Saturday

8AM-
368-4488 or 368-4438
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One-time event is now Bradford’s biggest party

Swap meet takes
a year of planning

takes about a
extravaganza like the
tional Swap Meet

Preparations for this year's event actu:
ally began last August, shortly after the
1996 Zippo/Case International Swap

eet.

According 10 a time line provided by
Zippo, officials began meeting last Au-
gust to review the 1996 swap meet, gen-
erate a list of ideas for the 1997 meet and
review what worked in 1996 and what
didn't.

However, the information Zippo pro-
vided did not include all the extensive
planning for the July opening of the new
Zippo/Case Vls!mr\ Center, the organiz-
ing necessary for the collectors-only
bvents o feling the 20 T
tional Sales Meet being held
concurrently with the swap mes

‘The following month,
planning for *Ligh the Nighi
cal tribute to Zippa's 65th annivers
ing October and November, Zippo
and Case officials held a general planning
meeting, assigned various responsibilitics

(See PLANNING, Page 23)

10 prépare for an
po/Case Interna-

By PAT FRANTZ CERCONE
Era City Editor

It's not easy (0 improve upon a two-
y party that brings thousands of guest
from all over the world to your backyard.
But Zippo Manufacturing Co. and
WR. C: Sons Cutlery Co. plan to
do it, again with help from the communi-

ly

‘The party of course is the Zippo/Case
International Swap Meet, now in its third
year, which will be held July 18 and 19

Collectors from Russia, Australia,
Sweden, Egypt, South Africa, Japan and
40 other countries will admir
trade and sell from the thousands of
Zippo lighters and Case knives displayed
by 150 dealers.

According to Mike Schuler, Zi
president and chief execuive office
both Zippo and Case, the original swap
meet three years ago was meant (o be a
me event

“*Our research told us that more and
o of oursales ae belng geeraled by

for the support.”
meets later, we're learning that we have
created something that has become much
bigger than anyone ever would have
imagined.”

(See PARTY, Page 23)

TIME TO SWAP — This was how the Zippo/Case International Swap Mest
looked last year, and company officials expect this year's swap to be even
bigger and better. This year's extravaganza will be held on the grounds ad-
jacent to the new Zippo/Case Visitors Center.

(Era photo by Francie Long)

Edward

Preston Abbey
Architects,

29 South Avenue
Bradford, Pa.

362-5566

Robert White
~ Owners ~

Congratulations to
Zippo on 65 years
July 17, 1997

Inc.

Smith

VYelcome Zi)'n)w/ Case
Swap Vet

HAMLIN
BANK
TRUST
COMPANY

Smethport-Kane
Mt. Jewett - Eldred

THE PIONEER BANK

cKean Counly

ESTABLISHED 1863

Come visit our “New”
Branch in Bradford
671 East Main Street
368-5555
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Meet focuses media microscope on Bradford

By MIKE SCHREIBER
Era Reporter
This year’s Zippo/Case Inwm.m()ml
ip Meet is going to put Bradfor
der a media microscope.

Media representatives from all over
Il be writing and broadcasting stories
about the two-day swap meet, the grand
opening of the state-of-the-art Zippo/Case
Visitors Center and the 65th anniversary
celebration which Zippo is celebrating
this year.

Pat Grandy

Zippo's marketing com-
‘munications manager, said all that media
coverage is **partly responsible™ for the
growth of the swap meet. However, he
noted that *“the collectors’ interest is an-
other main reason.”

In order to meet the needs of the in.
coming media, Grandy noted that this
year three people in the public relations
department at Zippo arc working on me-

Zip tips ...

dia contacts unlike last
and half of another were doing the jol

“The list of the numerous national and
international print and electronic media
set 1o run stories on the swap meet as of
late June is a long one. l'unun‘ Magazine
is planning a story in its July issue. U.S
News & World ch()rl ‘will offe a g6
on the new museum in its New and Nota-
ble section

Others mentions will be:

— in the July,issue of Treasure Chest,

— in the July ed
Antiques Journal,

— in Antiques and Coflccting Maga-
zine, W ature a story and pho-
wosin mlu

on of New England

2
Week, st e of S
shop M
Tobaceo
magazine

th Julm\u

d the July
hmm.\m-m\ and  Pitisburgh

The Zippo factory in Bradford, Pa.. produces close to 80,000 lighters a day.

Zippo ran its first national advertisement in Esquire magazine in December 1937.

Zippo windproof lighters have been ca
‘o Desert Storm

d by Gls in every war from World War I1

In the late 19505, a Zippo lighter was removed from the belly of a fish. The Zippo

lit the first time.

the Tnlv issie of Collectars Jour-
nal, which will also use the information
nd

June or July,
— in July's Antique Journal, which

ature a story and photos of old
lighters,

— on CNN Radio Network, w
July 4 an entertainment picce with a fol-
low up to 450 affiliates nationwide was
broadeast,

on

WLMI-FM Radio, Kane and

AM Radio, Jamestown, N.Y.,
h will focus on the “‘Light the
musical celebration, which will

beheld i 730 p.m. July 18 and 19 in the
auditorium at Bradord  Area  High
School
— in the July issue of Army/Navy
Store Outdoor Monthly,

— in USA Today, which will feature a
ground story on Zippo and the swap

meet,

— in the DuBois Courier Express, the
Olean (N.Y.) Times Herald, The Derrick
of, Oil City and. the Pittsburgh Tribune-
Review.

According to Grandy, other media
members who were thinking about g
ting credentials as of now are CNN's
nd the PBS show,
Morning Business Report.”"

WGRZ-TV, Channel 2 in Buffalo,
N.Y. will do a short skit on the morning

k of Wi

with a 65th Anniversary Zippo
e, the black chrome ZipLight and a
jgar which will introduce the weekend'
et Talk will
bei re. Even a television
crew from i\orlu uxll be in town some-
time betw e 4

show

w, The Wall Street
4 CBS affili
en in Bradford on Channel

Journal
from Erie s
arc just some of the vast array of media
outlets that have participated in covering
the swap meet and the events that sur-
round it since its inception in 1995.

And the special section you now hold
in your hand is the second one that The
Bradford Era has published to commem-
¢ the swap meet and highlight inter-
esting stories about both Zippo Manuf
Co. and W.R. Case and Sons Cut-

ey Co.

In addition, Grandy said that during
and after the weeks of the swap, Zippo
will still continue to be under the media
microscope, on an international basis.

The Japanese film crew from Nagoya

that was in Bradford in the year to
shoot footage for a documentary on
George G. Blaisdell, will rewrn. The
crew is shooting more footage at the
swap meet (0 combine with that shot ear-
lier for a hour-long film. The French will
also be represented with 30 journalists
scheduled to come in September.

Bradford Mall Store
Zippo/Case
Swap Meet

S

July 18 & 19

SUPER SALE
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Mini Marts
SALUTE ZIPPO

“Hometown
Partners
In Progress”!

NEIGHBORHOOD MINI MART LOCATIONS

FOSTER BROOK  |256 JACKSON AVE. | 495 S. KENDALL ||
24 Hours al Dal 24 Hours A Day 6 AM - Midnight
feeh 7 Days A Week 7DaysA
GAS & K-1KEROSENE GAS GAS & :yus KEv:i)e;ENE

LEWIS RUN

24 Hours A Day

7 Days A Week
GAS & K-1 KEROSENE

151 INTERSTATE
6 a.m. - Midnight
7 Days A Week
GAS

W. WASHINGTON
& POPLIN AVE.
6 AM - Midnight
7 Days A Week GAS




Party
(From Page 21)

This year, there are several reasons
why the swap meet will be even more
grandiose_than before. The Zippo/Case
Visitors Center will have its grand open-
ing, Zippo is celebrating its 65th anniver-
sary, and the community is once again
anxious 10 get involved in the two-day
extravaganza

The Zippo/Case Visitors Center is
now open to visitors who will be able to
view a wide assortment of exhibits and
take part in hands-on displays and activi-
ties highlighting both companies

In fact, this year’s swap meet will be
held on the grounds next ta the center, lo-
cated just off Congress Street at 1932
Zi i

ippo Drive.
Additionally, Zippo is celebrating its
65th anniversary this year, which has
sparked a particularly special event that
will be held during swap weekend.

“‘Light the Night," a musical salute to
the company’s anniversary, will be staged
in cooperation with the Bradford Creative
and Performing Arts Center.

Bob Lucia and the Big Band Revival
Orchestra will perform selections span-
ning six decades. Popular local vocalists
Jan Maki and John Zinzi will sing all
kinds of music, including rock, jazz,
blues and more. Also, the Zippetes, a
Zippo employee music ensemble, will
take the stage. The event will be held at
7:30 p.m. both days of the swap in the au-

ditorium a1 Bradford Area High School
And once again, the community will
be taking part. As in the two previous
years, the downtown merchants will
Sponsor numerous events such as an an-
tique and collectibles show, a car show,
line dancers, a folk art festival and much

more.
In addition to all those activities, a
Fl1mc the Main’ parade will hugm at
m. Friday along Main Stres

w.m everything on Ma
decided to have a parade; a
Duke, who is chairwoman of the down-
he Main Com-

2

Town merchants’ Flame
mittee. **.. It sounded like a nice i
The parade, which Duke said will take
about 25 minutes, will include five floats,
up 10 75 classic cars. the race cars that
Zippo sponsors, fire trucks from arca de-
pariments and perhaps the refurbished
Zippo Car

idea.””

When the parade concludes, national
radio pcnummy Jim Zippo will broad-

oldies show in front of National
Bank.

Another new event planned for swap
weekend is a motarcycle fun run. On July
19, motoreycle enthusiasts will gather. at
the visitors center for the run which will
take them along a 125-mile mapped route
through the Allegheny National Forest
and the Kinzua Dam area

Cyclists will meet at 10 am. at the
visitors center. At 11 am, the Rev. Tho-
mas Aleksa, pastor of St Bernard
Church, will bless the bikes, and the rid-
ers will be off.

ast

Ao
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Having all those additional activities
during swap meel weekend, fis really a
nice bene id Pat Grandy, Zippo's
ady communications  manager,

“for the casual person who's interesied
but not a die-hard collector.”

Planning

(From Page 21)

and confirmed that national disc jockey
Jim Zippo and his sidekick M;
would be able to broadcast the
show again at the 1997 swap. Also, com-
pany representatives were deciding where
10 have the 1997 swap meet

Officials got a break from preparations
during the month of December, but then
in was back to work in January when or-
ganizers gathered information for collec
tors” mailing. Also during January, com-
pany representatives created the swap
meet theme and logo, decided what Ihc
swap meet_collectibles would
Zippo and Case, and surveyed the foeid
and area accommodations in order to pro-
vide lodging information

In February, organizers created the
registration_materials for the collectors
and the official swap meet brochures.
Also, they worked out the details for the
ZipTrip contest on the ABC Pure Gold
Network through which one lucky lis-
tener 10 Jim Zippo's show will win an
all-expenses-paid weekend trip o the
swap and other area attractions.

Collectors received their first mailing

in March which was the same month

oldies 5o

when swap planners formalized a site
plan. Also during March, organizers co-
ordinated weekend dc(mls wuh !1 b¥20p)
and Maria Danz i
s wih the Bradfond Ases Chambec 67
Commerce and its downtown merchants
group.

In April, planners set up a_master
schedule for workers and ordered fhe nec-
essary tents, food service and portable
toilets. Company representatives also be-
gan work on a :mmc plan and started di
g securit Swap organize:
mncd press Yils anil Side: mavne

nedia_contacts, designed ordered
S36cial hothin o 1S eveatand paned
video documentation of the sway

The following month, signs for the
tents and swap meet site were ordered,
and wiring and physical installation for
the area began. Both plants began manu-
facturing special edition products. Also,
local government and law enforcement
agencies were given information on the

One month before the swap, organiz-
ers began the swap meel promotions, and
a drawing is held for the ZipTrip. The
Zippo/Case store begins receiving ship-
s of souvenir products, and planners
begin weekly committee meetings

As the swap meet approaches, tents
and other structures are Set up (o create a
miniature city at the Zippo/Case Visitors
Center. Organizers schedule local, na-
tional and international media interviews
and finalize arrangements for myriad de-
tails.

r Welcome to Bradford, Home of
Zippo/Case International
Swap Meet!

“The Foundation of the Bradford rFhrea Since 158§3"

142 Davis St., Bradford, Pa.
PH (814) 368-6146 or 1-800-556-6146 FAX 814-362-3733
=

HOURS: MON.-FRI. 7-5, SAT. 8-4

ongratulas
leeo on 65

ns

Just/Ask

RENTAL

CNLB

Lipyp

COUNTY NATIONAL BANK

Welcomes

You 7o
v/(Case
International
wap Weet 'F7

224 West Washington St 362-5000

MEMBER FDIC
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Community alive with

By ANNE SWEENEY HOLLIDAY
Era Reporter

! || yn

LIGHTER

From Union Square to the high school
auditorium, from Main Street (o the Alle-
gheny Nati
nity will come alive for the celel
thi Zippo/Case  International

cial sales, a motorcycle run
and even a parade and fireworks are
among the events scheduled for the week-
end

¢ thought that with all the extra
people in town this would be a good time
to show off downtown Bradford,” ex-
plained Lisa Duke, chairman of the
Downtown Merchants Division of the
Bradford Area Chamber of Commerce
Flame the Main Committee.
i ing toward a nice family
uke saidc *‘We'll have

pher
somethipg for all ages.’

‘With shat many people in tow,’
Duke said, *‘we wanted (o provide a wide
range of activifies ... and varicty.

And that they did.

The “‘Flame the Main™ celcbration,
which indludes special sales and events in
the downiown area, gets underway at 9
am. Friday and continues throughout the
day andiinto'the night

To help show off the downiown arca,
special Zippo balloons will fly from all of

(See MAIN STREET, Page 33)

ment ona series of new lighters.

‘The success of the 1996 Zippo/Case Intemational Swap
Meet commemorative lighter issued by the Bradford Down-
town Merchants prompted-the association 10 commission a
new four-lighter series, the first of which will be introduced at

swap meet activities

ZipporCase
Intermational Swap Weet

1999

The Sghior at o the fratin » sriee o fous, wl b avaisbde

pear trees and
Phpdprion rendaring of o n e thiee lighters in o e Zippo will pro-
duce 650 of each design in honor of Zippo's 65th anniversary in 1997.

(Era photos by Francie Long)

Lighters immortalize Bradford as city for all seasons

Bradfordians know that Bradford is a city for all seasons.
Now Zippo Manufacturing Co: has immortalized that senti-

this year's swap meet.

‘The series celebrates Bradford as a city for all seasons and
each lighter depicts Bradford's quaint downtown gazebo Sur-
rounded by the delicate pear trees — cafied Bradford Pears —
which line Veterans Square and Main Street.

(See SEASONS, Page 33)

NOW YOU CAN RENT A

FORD

or
MERCURY
For as little as $363 day!

Subject {o avallabiity. 100 miles free gas & miles (above 100) extra
odel determine cost

We rent a wide range of fine Ford-Mercury cars,
vans and we keep them in top con n with our
excellent service facilities and know-how. You get
personal service from a neighbor who's never far
away. And get this: We can offer even lower
rates by the week or the month!

FORD + LINCOLN * MERCURY
1-800-853-2244 - 1-814-368-7166

On yotth 65 z,%mu'ﬂewmy and
Thank You fou

29 years 0/ sefofecrl 0/

s PRohcibilibation Conler

p

Voo s
7

Feulecres

Farlicipants, Board and Haff o

Futures Rehabilitation Center
One Futures Way

427 E. Main St., Bradford, PA




Zippo! 7

7 am ~ 9 pm
6 days a week
362-3710

We have our Specialties NOW on Sale
Downbeat Spaghetti Sauce and
Downbeat House Dressing

The Bradiord Tra

Restaurant § Overnight
Accommodation
Section

\
m “Downtown Bradford"n
'@\_\/_/ 1 Block from Main St.

Welcome Zippo/Case Int’l Swap Meet

Casual Dining and Dress
in our

7 ——.  Restored Historic Library

From Wings & Sandwiches to
Steaks, Pasta & Seafoods

Sewving 11 am to 10 pm

27 Congress Street » 814-362-9717

TOGI'S

FAMILY RESTAURANT

413 East Main St., Bradford
368-6447 or 36-T-0-G-I-S

Daily Lunch & Dinner Specials

he Biggest Draw In Town

Mega Summer Salad Bar
with over 50 Hot & Cold Items!

Come enjoy Our Every Friday, Saturday &
Sunday weekend special. . .
Create Your Own Surf & Turf!

TOGI'S Party House

Banquet room with accommodations for
up to 150 people
Also Call us for any of your off Premise Catering
* Appetizers * Sandwiches
* Steaks * Legal Beverages *

TOGI'S SUB STATION

402 East Main Street « 368-6252

Fun food for fast times. . .

*Pasta $
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The
Wavarian Inn AL

Downtown St. Marys

Breakfast.. 7:00 a.m. - 11:00 a.m.
Lunch......11:00 a.m. - 2:00 p.m.
Dinner.....4:40 p.m. - 10:00 p.m.

DAILY LUNCH & DINNER SPECIALS AVAILABLE
Sr. Citizens 10% Discount Every Tuesday & Thursday

Motel Accomodations
Banquet Facilities
814-834-2161

Outrageous!

UR

"Sweet Dreams"

The Ultimate in Unique
Dessert Temptations!

Simply

Featuring:
* Sumptuous Sundaes
* Super Shakes
* Bakery Fresh

Fruit and Cream Pies

and Much,
Much More...

"Outrageous Oreo
Sundae”

31-35 Bolivar Drive
Bradford Ph. 368-5873

Su-Th 6am-Mid
Fri-Sat 24 Hours

Relax and eniay the ﬁz/mtifn( viety
thile tye Serve von at..

Featuring:
« Prime Rib * Lobster Tail
« Shrimp Scampi ¢ Filet Mignon
« Surf & Turf Scampi * Chicken Marsala
Open Monday - Saturday at 4:30

Sunday 1:00-8:00

! Live Ragtime Music

Friday & Saturday Night

Complete your evening with a cool cocktail on the
deck from our newly opened outdoor bar.

| ’

| HARPOON HANNA'S

Il W BAR

OPEN DAILY 11am
Serving All Your Lunch Needs

| Live Entertainment Fri., Sat. & Sun.

“New Outdoor Grill”
1/41b. Charbroiled
Beef Burger

" Harpoon Dog
Baby Back Ribs
Beef Shishkabob
Shrimp Shishkabob

Clams
Clams Casino

om Bradford
alamanca, NY |
508 ~
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§ The Towne House Inn
{.

“Your Home Away From Home”
138 Center Street, St. Marys, PA 15857

814) 781-1556
~ WEEKEND PACKAGE ~
Dinner and room accommodations for 2 and a
complimentary bottle of champagne

Since 1949, The Toune House lnn has been weleoming guess o el and enoy the
comfirts of our 59 spacious guest rooms located in 8 homes, The Tonme Horse Inn
esaront, opens to the public, has a fil conntry breakfist, knch and dinner men

Complimentary continental breakfist i offred 1o guessof the hotel on the weckends Rooms Only $59.00 s w per nighe
Buile atthe height of e Vicorian opience,the Toune House becomes the perfict
example of the homes and lifestyles of the wealthy in the L"zlr(y 19005 Area The Towne House Inn
cvafismen constructed. the elegant home with Mahogany cabinets, ocated in the 3 :
dunstairs dining room. ‘Stillin place areloaded and stained glss windows, which Open 1o The Public.
(ke the Mahogany was imported from Earape. S Bkt Mon- i
Make your rseruations or plan your et get together at the Towrie e Inn. Stactingat 630 am
The Towne House Inn offers you the apportunity to enjoy a dlassic gourmet meal |~ and Lunch is served
with pectactlarservice ata reasomable prie. Your meal with us s guaranteed.to be 1am - 2:00 pm
4 memonable one. Frsh cut steaks, pastas seafiod and fresh made deserts are all | Dinners are offered from
\offred along with nightty speciale Spm 0 9pm

Mon. - Sat.
Continental Breakfst
Saturday & Sunday

Enjoy your evening in the elegant Clare or Eben room in front of a romantic, ozy
fireplace. During the warm summer months relax on our front porch and enjoy
dinner ousside. Call odlay to ke youur reservation.

100 Davis St., Bradford
. (814) 362-4501
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Schedule of Events

m.
Jim llmm and his sidekick Maria Danza will host a live national broadcast of
Zippo in the Morning™ on ABC Pure Gold Network. They will broadcast the
show on the grounds adjacent to the Zippo/Case Visitors Center. The program will
be heard on WBRR

6 a.m. to

The new /vmm/( sse visitors Center will be open. Visitors will be able to enjoy
exhibits, hands-on displays, interactive activities and see the inside tory of how
Zippo and Case pmuum are made,

8:30 a.m. to 5:30 p.m.

Swap meet is open to the public. Hundreds of Zippo and Case collectors will be
showing off their coveted collections and hoping to make that one big trade or sale.
“This year's swap meet will be held on the grounds adjacent to the visitors center.

8$:30 a.m. to 5:30 p.m.

Zippo/Case MotorSports and licensing partners will exhibit. Zippo-sponsored
Winston Cup, Busch Grand Nationals, and IMSA cars will be on display in the Mo-
torsports tent. The MotorSports lineup will also feature bikes from Zippo's newest
racing partner, Harley-Davisons, in the AMA Superbike competition. The Watkins
Glen pace car will complete the MotorSports display. New this year will be a spon-
sor’s tent which will be devoted to special products, giveaways and prizes spon-
sored by Zippo's licensing partners which include Anheuser-Busch, Tabasco, Jim
Beam Distilleries, R.J. Reynolds, Harley-Davidson and more.

9 am. to 9 p.m.

“‘Flame the M.un celebration will be held downtown which will include special
sales and events including line dancers, a car show and a folk art festival.

11am.to7 pm.

Bradford Catholic Schools Antiques and Collectibles Show and Sale will be held . :
a m St. Bernard Campus SHOWING THEIR WARES — These avid Zippo collectors show their most

beloved lighters during the 1996 Zippo/Case International Swap Meet. Col-

lectors from all over the globe will be in Bradford this weekend to do the
same, and local businesses have slated a list of events to entertain them.

(Era photo by Francie Long)

TnL 7vmm/{ ‘ase Visitors Center will be dedicated

The jame the Main' parade will travel down Main Street. The parade will in-
clude five floats, up o 75 classic cars, the race cars that Zippo sponsors, fire trucks
from area departments and perhaps the refurbished Zippo Car.

7t07:
When the | rw de concludes, Jim Zippo will broadcast an oldies show from a
makeshift studio in front of National City Bank

ght the Night'* musical celebration will be held at the Bradford Arca

2h School auditorium. Bob Lucia and the Big Band Revival Orchestra will per-
form selections spanning six decades. Popular focal vocalists Jan Maki and Jofm
Zinzi will sing a wide variety of music. Also, the Zippettes, a Zippo employee mu-
sic ensemble. will take the stag

8 a.m. to 6 p.m,
ZippolCase Visitors Center will be open

8:30 a.m. to 5 p.m.

Swap meet is open 10 the public

8:30 a.m. to 5 p.m.

ZippolCase Motor Sports and licensing

9am. (04 p.

Bradford Catholic Schools Antiques and Collectibles Show and Sal

Campus.

10 a.m.

Motorcycles will assemble for the Motoreycle Fun Run. Riders will travel
through the breath-taki beauty of the Alleghenty National Forest and Kin-
zua Dam area. The ride will begin and end at the visitors center. The mapped route
will cover about 125 miles.

10 a.m. to 6 p.m

“*Flame the M

noon to

The Bradford Township Lions Summer Festival will be held in the Bradford
Townshp Community Club.

ZIPPOS ON PARADE — Zippos, Zippos and more Zippos. Visitors to this 510 6p

partners will exhibit their wares

St. Bernard

0" activities will continue downtown.

year’s Zippo/Case International Swap Meet will see hundreds and hundreds ~ Swap meet tear down
of not only Zippo lighters but Case knives as well. : :
(Era photo by Francie Long) ht the Night'* show will be staged again in the BAHS auditorium
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\corner] [ Ly
5 NER ’
\*~BAR & RESTAURANT SD’I’ZCntO s
Daily ‘Restaurant
Lunch 425 East Main Street
Specials “Ttalian
AINMENT SpeCialtieS”

uly 18

“OFF THE RECORD”

Happy Hour 5-7 pm

Thursday Night
25¢ Wing Night

Friday Night
Clam Night
*7.95 Clams Casino

“6.95 Raw & Steamed
OPEN 7 DAYS » 9:30 AM-1:30 AM

Come In & See Jul
40-42 Mechanic St.
Bradford
Ph. 368-6722

Welcome to
Bradford -
Home of the
Zippo/Case
International
Swap Meet

Cun;;mrulntznns

gl’}’}m on

65 )/m?s‘. JJ
& )]

DEST WESTERN WELCOMES THE
ZIPP0 CASE INTERNATIONAL SWAP MEET

Rt. 255 Million Dollar

814-834-0000 or 800-528-1234

Highway
St. Marys, Pa.

A Variety of Accomodations
7 Miles from o

- 365-78681|

o
(Ea
No Gimmicks...Just
GOOD FOOD
Mallan - American
Casual Dining

Alfordable Prices
Children's & Full Take-Out Menu

—
Foe

i
:

00

& l%:ge

AN
ety

Mamber of Kane Ares Chamber of Commarce and Seneca Highlands Tourist Assoc.

INDIAN ECHO
COUNTRY CLUB

117 Glass Place, Port Allegany, PA
814-642-7544 800-645-9632

Golf Shop, Lounge
Casual Dining

Serving Lunch Daily
Friday Night Fish Fry

Season Golf Passes
Available
Green Fees:

Monday-Friday

9-holes

18-holes $14.00
¥ Sat., Sun. and Holidays

9-holes

18-holes $18.00
Gas Carts

9-holes $9.00 & </

18-holes $18.00

+ Daily Lunch Specials
* Full Take-Out Menu

— Friday —
Haddock Fish Fry $4.95
— Saturday —
Steak & Prime Rib
Specials

$9.00

$11.00

Gift Certificates szulablcl




Here's a small sample of items
Now 15 more seafood ite

and Scallops, Mussels.
45 items including our

rimp, Fried Shrir
afood in addition to over
Carved Beef and Ham, Baked Chicke 3
onions and peppers. Baked Ziti, Assorted Salad, Fresh Fruits a
dessert selection and more.
Over 60 Items all for ONLY $14.95
Children Under 12 - $6.95: Children under 2 - FREE

SATURDAY Full Dinner Menu including
NIGHT Prime Rib & Scampi

d an expanded

ippo/Ca Swap Meet. July 18, 1997 — 31
FS o4
N A
MWestline J
A ’
Spirits ® Food * Tadgin B GEH
Westline, Fennsyloania =
E Western New Yorks most scenic Dining Room
“Step Back In Time” Between Olean & Bradford.
3 If elegance and scenery is what you desire then Ho-Sta-Geh
S M DGO B ) can offer you this plus the best Seafood, Steaks, Chicken and
Monday thru Thursday 5:30 - 9PM Chops in the Southern Tier.
Friday & Saturday 5:30-10PM With a spacious dining room
Sunday 1-7 We can accomodate up to 225 guests.
The Ho-Sta-Geh will make your dining experience
Stop In and See Our New Valley Mercantile one to remember.
s : 2 Located on Rock City Rd., Rt. 16 (South of)
Entertainment on Some We: Olean, NY 14760
Off Route 219 Westlfric, Pa. 716-372-0123 » Open Mon - Sat 5-9:30 PM
v o All Major Credit Cards Welcome
e B B e —— i
p= =
Rooms Daily or Weekly
OPEN 7AM-1:30 AM MON.-SAT. 11AM - 1:30 AM SUN
153 Main St.. Bradford, PA 368-8622
it THE RIDDELL CAFE
* Live Entertainment e Daily Lunch Specials ¢ Carry Outs Welcome ¢
* Fast Service * Call For Daily Specials ®

* 1/2 LB. Broiled Hamburgers & Cheesburgers o
* BLT's  Pizza » Wings
¢ Fresh Salad * Fantastic Fries ¢
Serving Mon. to Frl. 11-2 & 4-10 « Sat. & Sun. 12-10 pm

153 Main Street
Bradford
Downtown Lunch Cafe
Serving Lunch 11-5, Dinner 5-10
Sat. 4-10, Sunday Brunch 9-2

i RESERVATIONS
716-372-6022
West State Road

Castle

I’\IN & RI \IAUR/\‘\II

George's
TA".L“IES \ Barber Shop
Tanning Salon Wallc-ins Welcome
Sportswear . sl
368-3728 House A 362-6515
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Friday, July 18th

Main Street USA
10:00 a.m. - 10:00 p.m.

BRADFORD,
ZippoCase International Swap Meet

Division of Bradford Area

Chamber of Commerce

10:00 a.m.-10:00 p.m. Sidewalk Sales Downtown
Collectible Zippo Downtown
Merchant Lighters for Sale
6:30 p.m, "Flame the Main" Parade
7:00 pam.-10:00 p.m.  Street Dreams Car Show
7:00 p.m.-7:45 p.m.  Jim Zippo at
National City Bank
7:45pm. Country Line Dancers
7:55 p.m.  Vocalist-Michelle Reiley wwmanos:
/ 8:00 p.m.-9:00 p.m.  Street Dreams Dancers
o 3 with Rhonda Brinker

Saturday,
July 19th

4 Arts Festival
10:00 a.m. - 6:00 p.m. * Main Street USA
/ Hand-crafted Folk Art, Fine Art - Along Main Street

Ethnic Food Booths
Main Street Merchants Sidewalk Sales

: : and Kevin Abbott
00 p.m.-10:00 p.m.  Peter James Band

Live Performing Artisans at Gazebo
Veteran's Square, 2 Main Street, Bradford

11:00 am.-12:00 p.m.  Senior Country- Country
Western

12:30 p.m.-1:30 p.m.  Jazz Quartet

2 Us Two

3:30 p.m.-4:30 p.m. Peter James Band

5:00 p.m.-6:00 p.m. John & Jerri Lea

Friday, July 18th
& Saturday, July 19th

B.C.S.S.
Antigue & Collectible "'Celebrate The Arts"
Show & Sale Saturday, July 19th

10:00 a.m.-6:00 p.m.
St. Bernard Elementary School
95 E. Corydon Street Arts Vendors on Main Street

Folk Art, Fine Art, Collectibles

Artisan Demonstrations
Veteran's Square
12:00 p.m.-1:00 p.m. Marian Aranyos- Water Color
1:30 p.m.-2:30 p.m. Betsi Matz- Basket Weaving
8:00 p.m.-4:00 p.m. Tina Faulkner- Abstract Painting
4:30 p.m.-5:30 pm.  Cyn-Dee Clark- Photography.

\ 11:00 a.m.-7:00 p.m. Friday
9:00 a.m.-4:00 p.m. Saturday
One Block from Main Street
Sponsored by Bradford Catholic School System
*Admission $2.00

Free Apprai
*Free Appraisals * Union Square Summer Festival

* Children's Activities »
(Webster Street)

FREE ATA
Bus Shuttle Service

Downtown Zippo/C:

e Zippo/Case International
Swap Meet Hours:
8:30 a.m.-5:30 p.m. Friday
8:30 a.m.-5:00 p.m. Saturday

essee = = —\_. ié__gi O




Main Street

From Page 24)

Main Street’s parking meters and the en-
tire National City Bank area — the cen-
tral location for the weekend’s downtown
actiilos =il be decomied:

From 10 am. to 8§ p.m., many local
merchants ol Bl idewialk salbs i
playing their wares in front of their
shops.

From 11 am. 107 pum. at the St. Ber-
nard campus of the Bradford Catholic
School System, the second annual An-
tiques & Collectibles Show and Sale will
be held.

Another highlight is the
Main'" parade at 6:30 p.m.

Following the parade unil 9 pam. the

**Flame the Main'" car show as well as an
oldies hop will be held downtown. Line
dancers and local talent, including the

“*Flame the

reams and dance, group,
Michelle Reiley, Kevin Abbott and
Rhonda Brinker*and' the Peter James

Band, will round out that event at the Na-
tiohal City Bank parking lot.

_ At 7:30 ‘pm, at the Bradford Area
High School Auditorium local talent —
including the debut of the Zippettes, a
Zippo employees musical ensemble —
il petse e e e e QR

mlmcala:k:h

A owrks shob 3L, 10 pm.Jon 6
il abave High Boroet il cap off the
night.

Saturday's schedule s just as jam-
packed with events as the Celebrate the

Arts/Bradford Arts Festival gets under
w

.

“We wanted to provide something for
people who may be in town with a collec-
tor but don’t necessarily want to spend all
their time at the Swap Meet, said,
aid the arts festival will celo-
. Sasdersied fine a and oIl et
and will be on display all along Main

Street. Ethnic foods booths will be set up
as well.

“Welll hnve a litde bit of every-
thing,"” Duke sa

Among the pcr[ormu: ac)\eduled to
appear at the gazebo in Veterans Square
S e Serite Gy Bt 4o i
tet, Us Two, the Peter James Band and

Jerry Kells.
Also during the day at Veterans
Square, Tocal artists will display their

crafts and offer tips in basketry, abstract
painting, photography and other arts

Activities for children are scheduled
all day at both Webster Street and Union
‘Square on Davis Street.

Also downtown, the anfique and col-

1ectible show will continué from 9 a.m 10
#p.m. at St. Bernard School.

‘AU 10 2., all motorcycle enthusiasts
re invited to register for a motorcycle
fun run through the Allegheny National
Forest and Kinzua Dam area. The 125-
ile “ride il bokin and end at e Zip.
polCase Visitors Center.

From noon (o whenever everyone. gets
0o tired to party, the Bradford Township
Lions Summer Festival will be held at the
Bradford Township Community Club be-

Sippe & Case
ow another successful
Swap WMeet!

ippo/Case
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hind the West Branch School on West
Washington Street.
ight the Night'*
performance at 7:30
school auditorium,

Sunday, the Bradford Township Lions
festival will gear up for more fun from
noon to 10 p.m.

As for official Zippo/Case activities,
they will start bright and early Friday as
Jim Zippo and Maria Danza will host
their nationally broadcast *Zippo in the
Morming” radio show live from swap
meet headquarters from 6 to 11 am. Lo-
cally, the show can be heard on WBRR
M,

will give an encore
pm. in the high

Zippo will also be in the **Flame
the Main™" parade. After that, he'll be in
the National City Bank parking lot giving
out fuzzy dice.

Seasons

From Page 24)

Different colored matte finishes and
molifs. mmury the spring, sum-

season:
 mer, fall and g

inter
Eachighter yill b: individually num-

th a certificate of
in a Zippo collectors tin.
Zippo will produce 650, of cach design.
This number was selected in honor of

bered and will gome.

Zippo's 65th.anniversary in 1997

Several dowstown. businesses will be.
selling the lighters — while they Tast —
for$18.95. -

first
*‘Summer,”

lighter in the

series,
waI be available during this

year's swap meet, The off-white lighter
b pear trees and flowers around
the gazebo in full bloom in bright sun-
light

The final issue, *‘Spring,”" will be
available during the swap meet in the
year 2000 This purple lighter Mmm the
trees and flowers just starting to bioom as
the sun peeks through doud) but blue
sky

The rust-colored autumn issue depicts
leaves swirling around the gazebo and
will be issued in 1998. The dark biue
winter lighter shows a snowman standing
next to the gazebo, decorated for Christ-
mas, while snowflakes gently fall from
the sky. Collectors and other Zippo lovers
will be able to purchase it in 1999,

‘The Downtown Merchants and Brad-
ford Area Chamber of Commerce say the
collection is *'a great way to commemo-
rate the closing of the 20th century — re-
member, the 21st century doesn’t begin
until 20011"*

BEERS

240 W. Washington St.
Route 346 Bradford, Pa.

(814) 368-6187 WE DELIVER [E]
EEEEEE@E@EEEEEEEEEEE

=]
g "COLD BEER .=
@ _ “Your Supermarket Beer Store”
E Budweiser Straub E
[ |Bud Light m Straub Light @
E1 |Bud ice & Light Straub Family B
B | usory Piels ]
B | Micheloh Family Pabsts (=]
[ | micheloh Specialty 8 PM. asais Family | &
E Ales & Lagers ""“h" Heineken E
EII Busch Family saTURDAYs > Barties & Jaymes E
0'Douls /A Coolers
E Rolling Rock Boones Coolers E
=] =
: :
=] =
E =]
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Case’s famed Kodiak knife

boasts a well-traveled past

SURPRISING FIND — Jack Gorton of
Aiken looks over the eight-foot Case
Kodiak knife which appeared in his
yard one morning in July 1982. The
knife was firmly attached to the sign
until it was removed in May, and

1 of the local land-
scape disappeared recently — the mas-
sive Kodiak knife that presided over the
sign in front of W.R. Case & Sons Cut-
lery on Owens Way.

The ecight-fool” Kodiak, which was
taken down by & crane on May 14, will be
replaced by a Pocket Worn Trapper, a re-
cently introduced but extremely popular
knife.

A three-bladed Canoe will represent
Case on the front of the new Zippo/Case
Visitors Center.

But longtime Bradford residents may
miss the Kodiak, a familiar sight in Brad-
ford for some 40 years.

Case & Sons purchased
icle during World War 1 to
save gasoline and Lires by transporting
key workers to and from work. The one-
of-a kind Kodisk was created in the
19505 to grace the roof of the vehicle,
promoting the Case brand as it traveled
the roadways

One long-time

S IS¢ was a 1963
eight-door  Checks Aerobus. Embla-
7oned with the company name, the dou-
ble-X and “‘World’s Finest
Cutlery’ well as the Kodiak on its

e Ve i o Code
Brands Tnc. After the u-mp vy
new plant on Owens Way, vice president
John R. Oshorne Jr. used the Checker
Kodiak 1o transport visiting dignitaries
during the opening dedication on' Sept.
24,1975,

The vehicle was donated to the Chil-
dren’s Home of Bradford in 1976, When
the vehicle was sold, the knife was
mounted on the sign in front of Case, but
it didn’t stay there undisturbed.

In July 1982, pranksters stole the knife
from the sign — and it was found by a
couple in Aiken

““They woke up Sunday morning and

everly Gorton agreed.

“It was really surprising,”" she said.
*“We never heard any commotion ... We
woke up in the morning and it was there.
The handle of it looked, like a giant ba-
nana.”

Mrs. Gorton, a Zippo employee, said a
nearby neighbor who worked at Case
called 1o ask if she knew it was the Case
knife. “All the neighbors were out look-
ing at it

Case officials recovered the knife and
attached it firmly in its rightful place,
where it remained until its departure in
May. Tt now hangs in the Zippo/Case
Visitors Center.

now hangs in the Zippo/Case Visi-
tors Center. A Pocket Worn Trapper
will take its place on the sign.

roof, it was still used to transport com-
pany workers until the 1970s.

there it was, sticking in the yard," said A Pocket Worn Trapper, expected to
sales and marketing manager Dick Kear- be installed this fall, will replace the Ko-
ney. *‘It looked like it had fallen out of diak on the sign.

R R R R R R R R R R Y
Collectors. . .

; Welcome to an 3
% INCREDIBLE %
x Weekend In Bradford 2
3 ’ 1
3 %Wd 4 2
Z Wants to Show You How!! ]
3 Everyone is invited!
X I¢’s “Christmas in July” 7
; Santa Vince says 2
3 “Let’s make a deal” 15% to 35% off
3 On all *Merchandise Z
9 2

JULY 17-18-19

2

% July 19 only, Atrest Dee Smith will exhibit her Paintings 3
S from 10 am to 5 pm E
k * Artist Collections & Collectable Lighters not included
N 7
: i
< T o affrdable e jewrlry siore i the area” 5

72 Main St., Downtown Bradford (814) 368-3302 “

S R R R s ke s b St

Woodhaven Acres
Gampground

Route 59, Marshburg, Pa
814-362-1588

* Full hook-up Camping
* Year round indoor and  outdoor storage
* Closest camping to Kinzua Dam
* Large Pavalion with catering available
* 19 hole Puft-Putt Golf Course

Owner:
Jim
Rathbun




Bright idea sparked
Zippo Manufacturing

L:lm;r s Note: The following informa-
taken from *'A History of Pro-
** provided by Zippo Manufactur-

ppo Manufacturing Co. has

lly, it all started simply, on a
muggy summer night in Bradford.

1t was 1932, and George G. Blaisdell,
> at the time owned the Blaisdell O
talking with 4 friend at the
Bradford Country Club on South Avenue
His friend was lighting a cigarette with a
Austrian lighter,

Blaisdell was not impressed with how
the lighter looke

“You're all dressed up,”

““Why don't you get a lighter that Innk\
decent?

SWell,
It works!

George,” his friend replied.

s later, the lighters Blais-
dell created still work and are coveted by
people all over the world

After that conversation, Blaisdell got
10 work. He obtained the U'S. distribution
rights for the lighters but couldn’t sell
them_profitably. They were clumsy (o
use. He decided to design a lighter that

would work but would also be attractive,
He took the Ausirian lighter and made
a few chang
case that would fit in 4 perso
hed the top to the hottom with a
inge, and surrounded the wick with a
wind hood, so it would stay lit despite the
weather,
Intrigued
per in Meadville,
His creation **Zippo.
Blaisdell set up shop at the old Ricker-
son and Pryde garage on Boylston Street,
where he employed six peaple. Sales
moved slowly at first. However, he came
up with ways to-introduce the lighter to
other people.
At the Bradford Bus Station, Blaisdell
gave lighters to. long-distance_drivers
who then displayed them to their passen-
gers. He gave i o Jowslers and 10k~
(See ZIPPO HISTORY, Page 36)

the invention of the zip-
Blaisdell decided to call

HIS OWN CREATION — George G.
Blaisdell holds an enlarged version
of his invention, the Zippo lighter, in
this photo that was taken in the
1940s. Blaisdell began Zippo Manu-
facturing Co. in 1932 and produced
his first lighter the following year.
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Zippo history

(From Page 35)

conists. However, he learned that retailers
were hesitant 1o stock the lighter since it
wasn't being advertised anywhere.

So in 1937, with $3,000 — most of it
he borrowed — Blaisdell took out a full-
page ad in Esquire magazine. The re-
sponses didn't pour in. However, the
door did open to the specialty advertising
market when an. owan insurance com-
pany in 1936 ordered 200 engraved ligh-
ters for its salesmen as prizes, and Ken-
dall Ol Co. ordered 500 for its customers
and employees.

As sales grew, Blaisdell took over the
entire second floor of the Rickerson and
Pryde building, with a n e at 21
Pine St. In 1938, the factory and offices
moved to a former garage at 36 Barbour
St

Zippos achieved fame during World
War 11 when soldiers used them for
nearly everything — lighting smoking
lamps, Starfing campfires and cooki
soup in helmets.

While many products weren't pro-
duced during the war,

Zipy ceived even more endorse-
ot o famed var_ corespondent

00 e letoes Suflr R AAL

Meet,

18,
wrote Pyle a fan letter, offering t distrib-
pos to servicemen through Pyle.

1 was amazed at his modesty of the
president’s letter,” Pyle e said
“You probably know nothing about the
Zippo lighter.” If he only knew how the
soldiers coveted them. They'll burn in the
wind, and the pilots say they are the only
kind that will light at extreme altitudes.”

And as the story goes, Pyle Spparsily
wrote his shortest war story on a Zippo.
In 1945, Pyle was aboard the USS Cabot
in the South Pacific and a young officer
wanted 1o know the ship’s destination.
Pyle borrowed the officer’s lighter and
sctatched into it **Tokyo.

‘The announcement of the first all-out
attack_on the Japanese mainland was
flashed throughout the ship on a Zippo
lighter.

Zippo's popularity during the war
helped post-war sales.

From 1939 10 1950, two cigar sales-
men were the companies sales force.
They covered vast areas across the United
States and mostly dealt with tobacco
wholesalers.

However, Blaisdell organized his own
sales force in 1950, creating district man-
agers to sell lighters areas.

In Bradford, a new building was com-
pleted on Congress Street in 1954, An-
other small plant in Niagara Falls, Ontar-
0, was built in 1950. And in 1955, corpo-

officers were built adjoining the
Bradford Steet ory.

One way that Zippo found a place in
many people’s hearts was by standing by
its *iit works or we fix it free” motto.

Though some customers sent money or
return postage, it was always returned.

Employees at the Repair Clinic have
brought back to working order lighters
that have been embedded in mud, soaked
in water and buried in snow. If possible,
employees repaired and returned the orig-
inal lighter. 11 a lighter had been mangled
or flattencd, the owner received a n
lighter, and the company kept the dam-
wd one for its museum.
ars. progressed, so did tech-
.mlng which cnabled the company to
produce more Zippos and also give them
more faces. Zippos could be slim, they
could sport etched designs or feature the

aces of presidents.
also began producing other
products like knives, moncy clips, writing
instruments and key holders,

n 1993, Zippo purchased W.R.

6 Sons Cunlery Coi, which Jumed Ko
Bradford-based companies that prnduu
quality ma

and Museum opened next to Zippo's
manufacturing plant on Congress Street.
The store featured products from both
Zippo and Case, and the museum offered
s 4 look into both companics” pasts.
ol fat’ somlniseam wRew't
enough to house the ri
both Zippo and Case so the Llp[m/C.m.
Visitors Center opened in July, offering
lighter and knife lovers even more of
what they crave.

In 1992, Zippo began producing limit-
ed-edition lighters, another product that
collectors coveted. The limited edition

that year commemorated the company’s
60th anniversary. Collectors liked it so
much that Zippo decided 1o produce a
limited edition lighter each year. In 1993,
it was Windy, who was the Varga Girl
featured in Zippo's first national adver-
tisement in 1937. A year later, the SOth
Aoiversary of D-Day vias remembered.
In 1 po used a new process
Laucu mhmmpnu 0 create a colorful
fou “‘Mysteries of the

ter sel

Foreste" which h-vvblmhwd anials and
foliage from the rain forest. Th
that same process the following Jear o
pay tribute 1o pinups, and released a
four-lighter set featuring one beautiful
pinup forcach sason,

This year's limited edition lighter
commemoraics the compbies 65th aani-
versar

Though George Blaisdell died in 1978,
his ideals did not

*“We attribute the firm’s achievements

0 a strict adherence to the ideals upon

pmsidcnl “Nike
““Dedicated employees and loyal custom-
e aro the mind, {14 hands apdthe heart
o

creasingly higher goals witho
ing the famous and respected Zippo repu-
tation.”
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Local collectors have Zippo, Case in their blood

KNIFE MAN — Carl Steinhauser from Custer City shows off a sample of his
Case knife collection which currently is too numerous to count and growing
every minute.

(Era photo by Francie Long)

Welcome to the Zippo/Case Int’l Swap Meet

Stop and see us at our
Sidewalk Sales

* Bodacious Perfume ¢ Logics *
¢ Paul Mitchell hair care ©
» OPI Nail Polish

on Sale

gdd.d}'
IRPORT

When e

H

Look for the *Flame the Main Parade" July 181h.

104 Main St., 368-9973

ass Beglos

By SANDRA RHODES
Era Reporter

Whether it stems from their childhood
or an event that happened in later years,
ocal collectors agree — once they started
collecting Zippo products or Case knives,
it got into their blood

With well over 3,000 lighters that he
keeps in a safe, it is possible (0 believe
that George Wagner of Bradford would
have cvery kind of lighter produced.
However, as he reports, that is far from
the

ner said he had lighters all his
life, but only became a serious collect
in the past 10 years. Both he and his wi

Jo, have added to the collection. *It's
ke & bug; it really catches you,"" George
Wagnes

T all started with accumulating ligh-

ters with local Bradford advertising,
“then I started to collect and went for ev
erything,” Wagner said. Now the ever-
expanding collection is 100 large (o keep
track of

Wagner isn't the only local person
who collects Zippo lighters or Case
knives. Other collectors include lighter
Tover Clayton Vecellio of Lewis Run, and
Case knife aficionados Carl Steinhauser
of Custer City and Pete Peckyno of Der-
rick City.

Wagner's collection is vast, ranging
from several table lighters, to Elvis col-

lectibles, from Roseart table lighters with
imported marble to war lighters from
1943, from Popeye lighters, which are
dlsccnl\nmd 1o lighters from the mili-
e also owns lighters which have
s e s e
them and also has a set of seven turquoise
lighters,

His love of Zippo products, however,
docs not end there. Accordi
he has “everything they ma
part of his collection are a be

president Howard Fesenmy,
Wagner geis his Zi y
ways — going straight to the Zippo store
and scouring garage sales and flea mar-
ers are bought
the owner of
Wagner some-
times barters his services. He'll cut down
atree for a couple of lighters or pen set
Wagner also said that since everyone
in Bradford knows he is a colle
ple will call him to sell their light

favorite lighters are the Town and Coun-
try serics from 1947. Some in his collec-
tion are in mint condition

As far as the price for a given lighter,
Wagner advises that it depends on how
much the collector is willing to pay. Last
year, a collector paid $300 for a special

(See COLLECTORS, Page 38)
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Collectors

(From Page 37)

lighter commemorating the 300,000,000
lighter produced. The fact that it was is-
sued only to employees boosted the ask-
ing price for the lighter, which should not
have sold for that amount.

After spending about $12,000 at the
swap meet last year, Wagner has a table
reserved, and he plans (o sell this year.

Vecellio, another Zippo Luum“r. was
exposed o lighters at an carly ay

Vecellio, who has been cn!lcclmg for
four years, received his first Zippo lighter
when he started smoking in 1942 — at
the age of 12. That lighter was a black
crackle that he no longer has.

His collection of about 2,500 lighters
started when he went 1o a garage sale.
‘When he was asked what he collected
and the answer was nothing, he looked on
the table and saw a couple of Zippos.
From that moment on, he collected Zip-

1 knew from way back, over 20
years, that a Zippo was a nice thing t0
have. It was a collectible thing,” Vecellio
s

As with other collectors, Vecellio is
attracted 10 a_certain lighter. His favorite
are ones with Bradford, Pa., on the face.
Some of those in his collection feature
the Riddell House,
and Kendall

The most he ever paid for a lighter
was more than $1,000 for one said to
have been made in 1932. To buy the ligh-

used to smash pills, to veterinarian knives
used to cut flesh only, to Boy Scout
knives and citrus knives, Stei h

ter now would cost $3,500.
As far as the change in the year. Ihc

first ones will always be known as a °32,

that is the way it is going to be.”

. Zippo officials announced
that while Zippo creator George G. Blais-
dell started the cnmpnny n 1932, records
show he didn't e his first lighter
until the [ollnwmg yea

The lighter on Vecellio's wish list is a
in mint condition. He speculates
there are only one or two in the world,
but nobody knows for sure.

In addition to his massive collection of
lighters, Vecellio also has such rare items
as golf shoe ash trays, wallets, ties
and other rarities such as two tops that
were put together to make a lighter. He
knows that both are before 1942 because
of the shape of the tops

Vecellio buys his_ lighters at garage
sales or from Zippo employees, but he
does not_ think twice if someone from
Buffalo, ... calls to say he has a lighter
for sale. He makes the trip if it is some-
thing he wants.

Vecellio's advice for novices going to
the swap meet is bas s got Zippo
on it, they want it." Of course. a lighter
that s still in its box, is in mint condition
and has never been struck goes at a
higher rate. " Reserving this year's swap meet as @

Case collector Steinhauser of Custer time to sell his products, Steinhauser
City is known in cles as ““Knife  plans to set up a display dedicated to the
Man." With his impressive amay of Boy Scouts including his Boy Scout Case
knives, it is no wonder. knives and a Norman Rockwell painting

From doctor knives with a flat end  of scouts.

s ) S e
Case whitller is the most sought-after
knife, and anything from the Bank Street
factory is considered very vaTuable.

Steinhauser's
knives is as e
One time, he had a knife that the com-
pany refused to clean, stating that it was
not a Case knife. It was not until Stein-
hauser produced proof in a picture of a
Case display that the officials believe
him.

As far as selling his knives, Stein-
hauser said. ““They become a part of you
You keep them.” However,
habby it canget xpensive. You put n
alot of mi

s began collecting more
than 25 years ago when he had a back op-
eration, could ot work and needed some-
thing to do. From that point, he started
collecting kniyes, then went to razors.

does his best buying al auctions.

Because people know he is going to buy

all the Case knives, 1o one bids against

h'xm “If it says C:lxe‘ 1 am in love with
* Steinhauser said.

However, Steinhauser and Case col-
lector Peckyno agree that the people in
Bradford are at a disadvantage since
many lighters are commissioned with an
outside outfit and sent elsewhere.

Peckyno gets most of his knives
through” Smoky Mountain Knife Works
as well as through Case and at yard sales
His favorite are those with stag or pearl
handles, Stag handles are made from deer

ses that trading is in pocket
knives, not in sheaths. For collecting/
trading, never use the knife. The value of
the knife is cut in half once the knife has
been used. He also uses a price guide to
set the value of the knives he is trying to
sell or buy.

Peckyno also pays close attention to
the number on the knife; the lower the
number, the more valuable the knife. He
also credits the art department for making
the knife attractive with the artistry and
quality put into each Case knife.

For those interested in starting a col-
lection, Peckyno recommends yard sales
for early buys — a very inexpensive way
fo get started — or the swap meets. He
also said that pocketknives are tradable
knives, rather than those in sheaths.

i s liked knives,” Peckyno
sle i Frat Rt was s Case, which he
received when he started to deiver papers
in his home town near Pittsburgh. His
dad gave him the knife so he could cut
through the twine that was tied around
the papers. The Case knife “‘cut right
through every time,"" Peckyno said.

o
i
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Distributors: Zippo name revered worldwide

By SANDRA RHODES
Era reporter

Zippo distributors from around the

world agree that when they think of the

United States, they think of Zippo

classic product with a lifetime guarantee.
I E

Hong Kong, V
Germany, people fove 1t
ters.

/.ppn i

nce the US. is a relatively new
count said Rolf Loeser, managing di-
rector and distributor in Germany, for-
cigners equate this country with con-
sumer products. “Zippo. represents. the
American way of life.’

Zippo lighters rank up there with
denim _jeans, Rayban sunglasses, rock
music and Coca-Cola as American icons,
e sai

In Germany, the Zippo is viewed as an
accessory. While someone may wear a

i

uct increases appeal when it is with a
leather pouch. It makes a nice pre-

The Zippo lighter is also viewed as a
cult product with the advertising sector in
Germany and France, The target custom-

cording 10

“There is also a mystic quality in
American movies that Europeans assoc
ate with American and Zippo lighters,
bath men said

Loeser and Laredo work as a team dis-
tributing lighters in Germany, Austria,
Spain, Belgium and France.

Currently in those countries, the hot-
test-selling lighter is the 65th anniversary
lighter, but whatever lighter is new that
year is the best-selling.

ark, Sweden,
nd, the Zippo

name is well-known.

“Every person above 16 years of age
knows the Zippo lighter, that it was used
in the second World War, and that it has a
lifetime guarantee,"” said Jorgen Isbrand,
distributor in the Nordic counries.

However, according to I«hr.md lighter
sales arc starting o feel the effect of
anti-smoking sentiment. The percentage
of smokers in Nordic countries has di-
minished. As a resull, sales are gradually
ging (o writing instruments and

knives.

Regardless of the decrease in smokers,
collectors are still accumulating lighters.
In addition to the smokers and the collec-
tors, there is another group of Zippo lov-

ers

According to Isbrand, *“We have, be-
side the categories of smokers and collee-
tors, the Zippo freaks, They don't neces-

sary have many lighters, but they are

Single-Use
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Cameras
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FREE
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with film processing
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MI AMORE ZIPPO — Rolf Loeser, left, and Pierre Laredo discuss their love
for Zippo products, which they market in Western Europe. Loeser, from
Germany, and Laredo, from France, distribute lighters in Austria, Spain,
Belgium, plus their own countries.

(Era photo by Francie Long)

smokers. and he Zippo iz pan of their _ cow ed mauz. po product is reliable.
mmm]m They are our best aml “Zippo as a supreme high
dors. quality nnnummm of products
In several other countries, however,  Shalon Tito. ng director of T&U
he biggest buyer of lighters; Marketing Lid., ' it
 collectors. 10 be one of the symbols of a
See DISTRIBUTORS, Page 40)
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Distributors

good American-made product."

‘The Isracli consumer has learned that
**Zippo is the best, most reliable, highest
quality, nice and fashionable lighter in
the market today,"” Tito added.

Throughout all the foreign countries,
the lighters are the best-selling producs.

**Many customers associate Zippo as &
cigarette lighter,”” said Anthony Chew
from Concern Trading Pte. Lid. “If they
buy other products, it is because they
possibly would like to associate the other
products with a great name.

Chew distributes lighters in Singapore,
Malaysia, Indonesia and Thailand.

These Asian countries, like most for-
cign countries, prefer the **250'" lighter,
chrome with shiny luster. The best-sell-
ing novelty lighter in Asia right now is
the Harley-Davidson series.

**Any chrome lighter, 250 or 1610, is
most popular in Korea,”" according to
Won Choi, manager at Shin Myung Inter-
national Co., Ltd.

Because of the Zippo brand name,
people never tire of Zippo. “Various de-
signs and the lifetime guarantee also ap-
peal to them to buy Zippo,'" Choi states.

The Venetian chrome, or 352 for
Zippo experts, is the best-selling Zippo
item in Italy.

According 1o Joe Romei from Zippo
*Zippo products are very hot in Ii-

the lighters: Zippo means *fluid lighter’
ATA Fix Route _»

ATA Fix Route «

(From Page 39)

‘Every person above 16 years of age knows the
Zippo lighter, that it was used in the second World
War, and that it has a lifetime guarantee.’

— Nordic distributor Jorgen Isbrand

for everybody,”” Romei states.
are these consumers so im-
pressed? Romei explains that Italians

spond 1o Zippo lighters because “it
works always”™ — no other lighter does
the same.

Romei also said the lighter’s distinc-
tive ** “click™" says something s
that sound belongs to Zippo only.

*“Technically speaking, % Romm said,

““a Zippa lighter is like a piece of paper,

Madein US. A label still works in Italy.”

““Classic, yet trendy," is the way Zip-
nos are viewed in Hong Kong and China,
according to Brian Lui, distributor is
those countries.

*“In China, it is deemed as a semi-lux-
ury product with a good value for the
money,” Lui adds.

In Great Britain, Zippo has become a
generic term.

“Similarly shaped lighters are usually
described as a “Zippo-type’ lighter."* said
Margaret Benady, director of W.A. In-
gram Associates Limited in London.

Another atractive feature, according

ATA Fix Route
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is the lifetime free repair,
ique in the United Kingdom.
arc amazed that a company
can offer free after-sales service for all its
products, regardicss of age or condition,”"
Benady said

“*People purchase a Zippo lighter be-
cause they want a dependable, trouble-
firee lighter, a lighter which in contrast to
throw-away lighters, is environmentally
friendly.”

Cor Van Der Heijden from Kamco BV
in the Netherlands said, *“Zippo is by far
the most popular and best sold refillable
lighter in our country. It is a very well-
known brand name and is seen as a com-
pany which makes very reliable products
with an incredible after sale service.”

People buy Zippo products, Ven Dec
Heijden said, beca
peodie, whic i almost mdcslmcublc

to Benady,

According to Nobuyoski Okamoto

from Zippo Japan, the lighters are popu-
lar “because they are stylish, durable,
functional lighters hacked up by the leg-

endary logo and lifetime guarantee. Other
lighters are easy o break and cost money
for repairs.”

The popular models in Japan always
change, but consumers prefer chrome or
silver lighters over the golden colors.

“‘Sterling models sell best in Japan,”
Okamato says.

Closer to home in Venezuela,

Zippo brand name is also very strong.

Guillermo Zobel from Coral CA said,
““Luckily, we have been able to establish
Zippo firmly in our country, to the point
whcn. ‘many people refer to a lighter as a

Zippo.

Zobel estimates that 30 percent of
sales goes to collectors. In general, he
said, people between 15 and 40 buy the
most lighters.

Venezuel, like other countries, Zobel
said, has discovered an *‘American-
made product with a high level of quality

an excellent valuefprice relation-

the

There are very few
with the same oallies s e Tippargeont
uet,’

With well over 50 million Zippos im-
ported into Japan after World War I1, the
Japanese are perhaps the country most
enthusiastic about the product.

Ttrank You
Wﬂ® ¥ Case ®

BRADFORD
LAUNDRY & DRYCL




ippo/Case Swap Meet, July 18, 1997 — 41

THANK YOU TO ZIPPO - CASE AND THE
BLAISDELL FAMILY!!
FOR GIVING THE FOLLOWING CONTRACTORS
THE OPPORTUNITY TO CONSTRUCT THE NEW
ZIPPO - CASE MUSEUM

S. M. Gleason & Co. Inc. General Contractors

Carl Swanson & Sons

Bradford, Pa Monago’s Floor & Wall Covering

Bradford, Pa
DeSpirt Mosaic & Marble Co., Inc.

Buffalo, NY Nickel Paint & Decorating
Bradford, Pa

DuPont Mechanical 7

Bradford, Pa Preston R. Abbey Architects, Inc.

Edward Smith, Robert, White
George Gigliotti Building

Bradford, Pa Pure Tech, Inc.
Bradford, Pa
Ken Schaming Painting & Decorating 5
Home & Business for over 50 years Taylor & Armstrong Construction, Inec.
Bradford, Pa Eldred, Pa
M. J. Mechanical Services, Inc. Trahan Tile, Inc.
Olean, NY Portville, NY

Mazza Roofing Co.
Olean, NY
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Zippo, Case can boast Iong term employees

By MIKE SCHREEER 5, Ross said. The store once oc upn.d
Era Repo space at the corner of Main and

A puuncd picture of Zippo Manufac- ~sirects. **My sister-in-law talked me v
tring Co. founder George G. Blaisdell ~coming up here (1o Zippo).

hangs on a conference room wall over  The shipping department, located on
Bette Rosy’s left shoulder Barbour Street at that tim

was the first
AL first

“Mr. Blaisdell was a great ma stop on her long Zippo vo
rotes. *‘He would go through and talk. e wrapped lighters and pacl
the people every day, and he knew every: * Ross said.
body's first name. she moved to the factory
a production manager, knows a on Congress Sireet, then back to Barbour
about Zippo. She has been an em nd now she is headed back to
ployee of the company since Aug. I, although in not exactly
1646, going on ST, years, unheard of by same spot or environment
‘I know I'll like it at the museum,

ages. [ was a

Ross says as she talks about her new
state-of-the-art digs, betier known as the  CHERYL LAPALLO GEORGE DEMING BETTE ROSS
Y Zippo/Case Visitors Center. A unique as-
Ross is only one of several employees  pect to the niew center will be that visitors  Lapallo works in the accounting de- Lapallo does “*hourly payroll, bi-weekly

who have worked many, many years ar  will be able to look through a glass win- partment and Deming is @ class A ma- le invoic-
her Zippo or W.R. Case and Sons Cut-  dow to see the repair department in ac-  chinist
lery Co. Cheryl Snyder Lapallo has putin tion, and Ross, of course just enjoy my job. I fike what I Lapallo's years at the knife company
27 years at Case, and George Deming has  The company's repair _department do,” Lapallo said. ' also enjoy working and in her department have been far from
worked there for 41 years. Joining Ross  moved into the new center in late June.  with figures.'” Lapallo, more specifically, stable though with the numerous changes

5 and accounts receivat

citl

es.

at Zippo is John Macdonald, who has  More than anything, what has im- is the payroll and accounts receivable in management the company has under-
spent the past 40 years ther pressed Ross the most during her time at ~clerk. gone
As part of her job description, Ross  Zippo is *‘how the company has grownto  Before coming (o work at Case, It changed all the time with the new

oversees the ultra light, pen and pencil  such & big outfit ing has im-

and how the manage- Lapallo plied her skills at Remington managemen changes. Bveryh
ed

and the repair departments and basically ment has always and still does nice things Rand in Elmira, N.Y., and at KOA Spee work gets casier — it's
sees that production gets out for the employees.' Her first years at Case were at the Fos- change for the best I think.”
Ross' journey t0 Zippo started out ina  **Mr. Blaisdell wouldn't believe it,”" ter Brook facility on Russell Boulevard. t keeps Lapallo coming back to
department store Ross said with a smile. ‘I worked in the shipping room for 2 Case R iy e 1 ot fathioe
“I worked at AJ. Olson's Department  Lapallo and Deming have seen the ups d a half before movi of- thing. it's many thing:
Store as an assistant manager of domes-  and downs over the years at Case. Lapallo said. In accounting, (See EMPLOYEES, Page 43)
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ELECTRIG, ING. Give Sania a break, Stop in

! and take advantage of our
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2409 Constitution Ave., Olean, NY (716) 373-1686

= <= ORRIS JEWELERS

12-14 South Ave. * Bradford, Pa.
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Em p I Oyees (From Page 42)

1 can't pinpoint just one,” Lapallo

It’s the people | have worked with
over the years and of those thal have re-
tired, good memories."

Deming has had 14 job titles during
his tenure at Case and has worked at both
the Foster Brook site and the curent
ng in 1975

TR well;
bit of everything

Afier retiring once and being called
bl Demsag, insdiion o b work as
a machinist, has don ance work
and some g
Athis current pos “fixturing for
i ey e parimbia el i
machinist work.”

Deming's most memorable moment at
e occurred when River Associates, in
an attempt to break the existing union, let
h go. *‘We all got fired and

Both Lapallo and Deming agree
though that the management changes at
the company were for the best, Both the
accounting office where Lapallo works
and the factory, where Deming is em-
ployed, have been re-organized. The in-
frastructure of the factory has been re-
worked, and the office has gone (o a pro-
cess known as module

“Everybody
Lapallo said.

Macdonald is the supervisor of Zip-
po’s photoy
tography

knows everybody's job.*

hy department. The pho-
depuement works with silk
are used o decorate
g a positive from the

whole process of maki
ens is much more intricate than

Macdonald stated, e

fore,
his department’s role in the grand scheme
ed. **The

of lighter-making has chang

pnm is smaller, and the images are fin-
he added.
"Having always worked in the_photo

department - durin
Macdonald has since moved from the
rbour Street facility to a larger area at
the factory on Congress Street.

e just moved out there three
ago. Its a fot closer (o the work and
much bigger area,"” he said,

Macdonald describes his 40 years at
Zippo as having been *“a good living. ..
“I's interesting work."

5 7
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1997 LIMITED EDITION — This is the latest limited edition fighter pro-
duced by Zippo Manufacturing Co. The lighter commemorates the
company’s 65th anniversary and comes in a decorative tin. The com-
pany first started producing limited edition lighters in 1992; the first
was In honor of the company’s 60ih anniversary. Zippo and Case are

set in honor of

the opening of the ZippoiCase Visitor Contar.
(Era photo by Francie Long)

KAREN’S KAROUSEL

79 Main Street » Ph. 368-5225

Let us coordinate the wedding of your dreams

* Specialty Gifts
* Gourmet Candy

* Sugar Free Candy
* Couch Throws
* Candles

* Pictures

* Jewelry

Welcome to Zippo/Case International Swap Meet
While your here come downtown and experience

MAIN STREET U.S.A.

* Wedding Guest Book

* Fancy Wedding Certificates
* Garters

¢ Cake Knives

 Champagne Glasses

* Special Occasion Attire

)uur Wedding Day is
Very Special....Choose

Your Bridal Attire
From a Pre

fessional

~ Hours -
Mon. ~Thurs. 10-5
Friday 10-9
Evening By Appointment

McCourt Label
Egbert Lane
Bradford, Pa.

Me=Emm e

We wish to Congratulate

Zippo

on 65 Years in Bradford
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Area depends on Zippo, Case to prowde jobs

By ROGER NEWTON
Spacialto the Era

Thc impact of Zippo Manufacturing

W.R. Case and Sons Cutlery Co
ol s ol o e it e
has been ‘‘tremendous.’” according to
community leaders

Connie Cavallaro, Bradford City may-
or, said that the companies have had a

‘tremendous impact; without them we
would he (a lot poorer).”

Zippo employs 1,300 workers and
Case 279 *“That's a lot of paychecks
be spent in the city and around the city,
Cavallaro sai

Concemning the companies’ atraction

““They are kind of like Rockefeller in
New York and Heinz in Pittsburgh, Dr.
Richard McDowell. president of the Uni-
versity of Pittsburgh at_Bradford, said
about Zippo and Case. *“They want o see
the community grow; this is good for the
company also.

= There is a civic pride in Zippo and
Case, says McDowell. *“They have be-
come wellheads of pride of the communi-

““You look at it as a major (industry)
that provides quality employees with an
Opportunity to manufacture u_quality
product, run, owned and managed by
quality people,” according to Raymond
McMahon, executive director of Brad-

ford’s Office of Economic and Commu-
nity Development

*“Their products are accepted world-
wide with respect 1o Zippo and nation-
wide with res
hon. *“Both are known for their quality
eet and they have an impact on making peo-

ple aware where Bradford is and ... what

Bradford is about.”

““They are a key pl
ship,” said Al Pingie,
Bradford Township_ supervisors. *“They
have a large impact: the people they bring
10 town, what they pay their employees
real estate taxes.’”

“Also we're quite honored to s
them as a resident too, since we don’t

T lotorpe.
ple come into th even during
summer' to visit altractions such as the
Zippo/Case store and museum on Con-
gress

She

evident
meet."” In addition, *

0 said that she helieved that the
companies have put Bradford “‘on the
map’" noting. “‘there are quite of a few
foreign markets now."

“Then there is the philanthropy of the
owners of the companics. *They (Zippo)
don't like to publicize it: it is done very
quictly; it has a great impact on the city

We are s0 very pleased to have them

in our town-

here."

Sehman'’s Tire Service

11 E. Corydon St., Bradford * 368-4134

Welcome to Bradford
Enjoy your weekend
at the
Zippo/Case Int’l
Swap Meet!

Come down for your next
— FMC Wheel Alignment —
« Extends Tire Life
* Better Handling
« Stretches Gas Mileage
* Enjoy a Smooth Ride

National XT600
Tires

* Warranty on
mileage,
workmanship
& materials

Make Your Appointment Today!
See Sehman'’s First & Save * M.-F 8-

chairman of the!

IT'S SHOWTIME — Mayor Connie Cavallaro, seated, gets prepped for an ap-
pearance on a film about Zippo creator George G. Blaisdell which was done
by a Japanese film crew. Cavallaro, along with many of the other local lead-
ers, recognize the positive impact both Zippo Manufacturing Co. and W.R.
Case and Sons Cutlery Co. have made on the community.

(Era photo by Francie Long)
have much retail,” said Pingie. He also
noted that the companies bring business
10 the township restaurants, such as the

Holiday House.
“I don't know how many they expect

(See IMPACT, Page 45

Welcome Zippo/Case
Visitors to Bradford
Happy 65" Awniversany
%ipbe!

2 Great Locations
71 Main Street, Bradford * Bradford Mall
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Stars among those proud to call themselves coIIectors

It you don’t think you know any
Zippo or Case collectors — think again
You may not know them personally, but
you've certainly heard their names.

Tom Hanks may be the most famous
collector.  The  star o
“Sleepless in
s hters with the logo of
““That Thing You Do’ made during the
production of that movie, says Peggy Er-
rera, Zippo's communications coordina-
tor.

and

o Manufacturing Co. made simi-
lar lighters for John Travolta during the

Impact  omrasess

at that (the swap meet): everybody's got

0 cat... They're buying gasoline, places
o stay.”” Pingie called it comparable 1o
the Festa ltaliana in Bradford which

brings in many patrons from outer areas.

Pingie noted also that the companies,
especially Zippo, quietly make contribu-
tions to_various organizations and pro-
jects in the area. Pingie who is a Bradford
City fireman, says they have contributed
1o ihat organization as well as taken out
advertisements in various arca publica-
tions. *“I'm sure they do their fair share ..
and probably more so.""

Nor are Zippo's and Case’s effect on
the county lost on the McKean County
Commissioners.

*“They have a dynamic force of about

production of the movie *‘Broken Ar
row."
Matthew McConnaughey, who pl

» Southcin fayer tn A Timé 18RIy
has purchased custom-engraved Zippos o
give the cast and crew of his last two
movies. Errera said he also has one with
his signature on it

None other than famous cigar smoker
il Cosby uses a Zippo to light his sto-
gies. Errera says that he not only uses a
Zippo, but that he loves Zippo-brand ci-
gars

Cosby ordered lighters  with ~the

“Coshy™ show loga for the cast 2
erew of his new show, and he
wife both received one engraved
signature, Errer

During a visit to Bradford early this
year, cntertainer  extraordinaire  Ben
Vereen revealed his wish to own a Zippo
like his father, Before the end of his stay,
aZippoenployes had found one for him.

e & Sons Cutlery Co. has its
.\hm. ol Taious fans, 100, including
country music star Randy Travis.

Travis. o member of the Case Collec-
tors Club, features o Case knife in his

1,300 workers'" about a 10th of the some
10,000 workers of the county’s tax base,
said Commissioner Harold T. Beck.

Zippo is the largest employee in the
county, agreed Commissioner James
Weaver.

Zippo workers do not all live in Brad-
ford, the commissioners noted, but drive
o work from Port Allegany, Marshburg
and all over the county. “Every dollar
generates $15"" and naturally the wages
2o spen trcughont, the codny, sccond
to Beck.

Zippo and Case also encourage (our-
ism throughout McKean County, say the
commissioners. Their annual swap meet
brings people in from all over the world,
people who need housing such as in the

motel in Smethport and the bed and
breakfasts there.

The new state-of-the-art Zippo/Case
Visitors Center will also attract touris
bringing them into Bradford and the rest
of the county (o spend money

The commissioners  pointed out that

e
anufacturing Division and the former
Witco Corp.

Beck noied thal Zippo had
art of the general vocabulary
it geneielicnii my h«hcn
don Zippo,” you don't have
he said

video for *“The Box
n the song. discovers after his
[1|hcr < death the box his father kept trea-
ems in. Among the treasures was
etknife 1 gave to him on Fa-
ther's Day years ago — I thought it had
been los
In the video, Travis examines a Case
pocketknife.

Ed Asner's voice 1s also linked with
Case. Asner, most famous for his role as
Mary Tyler Moore's grumpy boss Lou
Grant, is a member of the Case Collectors
Club. He also did the voice-over for
Case’s advertisement

Bob Whitiaker, president of the Grand
Ole Opry, is also a member of the Collec-
tors Club. Case helped the Grand Ole
Opry to celebrate its 75th anniversa‘y
with a knife in a wooden box featuring a
print by Nashille artist Bill Briggs on
the inside lid.

Case president and chief operating of-
ficer George Brinkley personally pre-
sented #002 — the first remains in the

. company collection — to Whittaker.

“(Whittaker) bought one for cach

r member of the board of directors of the

Grand Ole Opry.” Brinkley said
Pennsylvania Gov. Tom Ridge is a

¢ member of the Case Collectors Club and

purchases the annual Club Knife each

Quality Parts
at
Affordable
Prices

Welcome Zippo Collectors

(NIP) AUTO PARTS
Y  —

Cantwell-Johnson Inc.
434 East Main St.
Bradford, Pa 16701
368-41810r368-4178

Free T-Shirt with
An Approved

—

Application

21 Carydon St., Bradford, PA

1-800-942-8973

Best selling prices
on cellular
phones !

@o ng CELLULAR?

Call MM Answering Service, nc. today
forihe BESTSELLING PRICES
* CELLULAR PIONES,

MM ANSWERING
SERVICE, INC. -

CELLULAR STORE

@Bell Atlantic NYNE Mobile|

Moblle Phone Speclallst
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BACK TO THE ORIGINAL — The original Zippo car, top, was a 1947
Chrysler Saratoga-New Yorker, which disappeared despite a 1970s search
by Zippo creator George G. Blaisdell. At center and bottom are photos of
the recreated Zippo car before and during its

Zippo car recreated
for 65th anniversary

Those people who remember seeing
the Zippo car may soon think they're ex-

iencing deja vi

vever, the Zippo car that soon will

RS0 10 0 0 I GBS S0 amber
sary and Zippo's 63th anniversary

The new Zippo car will be
stored 1947

of the 1940s whose
most knowledgeable Zippo enthusiasts
and even Zippo historians.

"The entirety of th 7
preparcd by Joe
stery of Memphis, Tenn., with the resto-
ration process beginning when lepu a

fin had 10 rely upon photos of

ar 1o help build the new Zippo car. All
of the parts for the interior and many for
the exterior were fabricated because of
the rarity of parts for a 1947 car and the
unique obstacle of constructing a car with
t lighters atop it

Griffin faced the same
ner Display of Pittshurgh, the origi
crafter of the Zippo car, did when they
were commissioned by Zippo in 1947
Both companies had to convert a four-
door model of the car to look like a two
door business coupe.

The engine W Zippo car is ¢
unique story in itself and is nothing like
those under the hood of today’s cars. It
combines both an automatic and manual

quired a 1947 Chrysle
vmu in 1996.

said the car, which was still
funsing with, spproximaielyy. 180,000
miles on it, was in respectable shape with
a solid exterior and only minor dings and
dents in the body that will be re-
stored 1o black to match the original
Zippo car.

According o Griffo, the. process was
quite exten: ix_others
e project since
first being commissioned by Zippo. Grif-

e
BREAKFAST]!
SANDWICH [i

Offer good only at |

1008 E. MAIN ST.

BRADFORD, PA

| offer expires al

| Aug. 31, 1997 BURGER |
KING |

engine y
shifts from first to second and third to
fourth g hen the driver lets off of
the accelerator slightly. However, the
driver must use the clutch to shift into
first gear and third gear, a type of engine
referred 1o as a fluid drive

While the engine remains the same,
some things have changed. The new car
is equipped with a 12-volt electrical s
tem that allows for air conditioning
something the origin po car only

(See ZIPPO CAR, Page 47)
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Offer good only at
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BRADFORD, PA
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CLAYT’S BODY SHOP
& TOWING SERVICE

Clayton Troutman, President

814-362-2311
OR 368-8063

591 South Ave
Bradford, Pa

SHUPPEHS T

« Town-wide Yard Sale «
Shoppers Fair Parking Lot
Friday July 18 8AM - ? Saturday July 19 8AM - ?

Model Contest
Model Collectors have models on display inside
1¢=1 Vote
Proceeds to benefit Veteran's Square Light Project




Zippo car romrue 0

had with the windows down cruising over
35 mph. The suspension is much sturdier
and overall the car is lighter than it prede-

essor, two things that along with more
advanced, heavy duty tires, have kept and
will continue 10 keep the new Zippo car
from the ails of the original one,

The Zippo car is participating in v:
ous activities in this year's Zippo/Case
International Swap Meet and will be on
display under the MotorSports tent for
e In the future, the car will
 as the centerpiece of the store i1 the
ZippolCase Vistors Center.

The original Zippo car was a 1947
Chrysler Saratoga-New Yorker that was
equipped not only with two larger-than
life lighters with neon flames but also
with a public address system, a radio and

with *‘wire recorder and
a 1940s version of a tape
The unique hub caps all fe
Zippo logo on them, The car

local salesman "Day behind m‘
wheel. It led many parades and cel
tions, participating in nearly cvery nme
parade in the country in 1948 and 1949,
In 1950, when Zippo started the first
country-wide district manager representa-
tion, the Zippo car was returned to Brad-
ford and was used by the district manag-

. the car to Toohey Moor

ers on a rotating basis from territory to
territory

ome time between 1951 and 1952,
the car was returned {o Pittsburgh to dis
wict manager Jim Pryor because the car’s
chassis, as it had from the beginning, was
haying trouble supporting the giant ligh-
ter tandem built into the driver’s com-
partment and was constantly ruining tires
At some point in the 19605, Pryor took
. a Ford dealer-

stipi Pitisburgh, to corre

hey suggested the solution could be
reached by placing the lighter display on
ot ruck chadsis and adding Mercury
fenders, hood and trunk, a reconstruction

plan Zippo © corge G. Blaisdell
approved.
The car was forgotten until the carly

1970s when Blaisdell set out to find it by
contact Toohey Motors, only to discover
that the dealership had gone out of busi-
ness. No one knew the whereabouts, a
fact that remains true

ant lighters and
ey and Jimmy

nishing touches are ¢ p-
to it in Memphis, st timetocits
d debut at the s The ¢

W laps e thel W
course as the honorary pace car of

S. Vintage Grand Prix of Watkins
Glen in September.

ippo/Case
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coming to

Fast cars arc as American as Zippo

Show, an

NASCAR m'nhu s s
and visitors f

1 what it's like 10 race
encer’s Number 23 car,
by Zippo Manufacturing

CAR fans will get 1o ex-
perience the thrill of a NASCAR sim-
ulator and the Rolling Thunder The-
ater hefore most others. Bradford will

be the second stop on the Winston
Cup RoadShow’s national tour, said
Pat Grandy, marketing communica-

tions manager for Zipp

Grandy said the simufator, which
allows individuals to control a simu-
lated NASCAR vehicle, has been *‘a
huge draw” during appearances al
Winston Cup and Busch Grand Na-
tional circuits.

The Rolling Thunder Theater al-
lows 60 peple at a time (o feel what
it's like to be Jimmy Spencer. The

Winston Cup action

Bradford

show features its own touring band —
Blue Miller and the Kick in the As-
phalt Band — that plays country-rock
music as the live soundirack for a
thrilling ride around the track

Grandy says the theater is so com-
plete that when the car hits a barrel of
water, the audience gets wet.

“It all comes on 18-wheelers,
said, and will be uniosded and set up
for the day at the end of Chest

Street (also known as the 2
roud) e the ZippoiCase Visiiors
Center and the Co rect Zippo

ol BULILS ooy there for one day
— open from 9 a.m. 10 6 pam.
i1l move on 10 Pitishurgh.
he Kick in the Asphalt band will
also play immediately following the
grand opening of the Zippo/Case Visi-
tors Center at 3:30 p.m. Friday.

The last part of the Winston Cup
RoadShow is the traditional display of
two Winston Cup race cars. Those

w cars will be on display in addi-
tion 1o the three show cars and Har-
ley-Davidson show bike in the motor-
sports tent throughout the meet.

— then

Forest Ridoe Camporound & Cabins
Box 214 Loleta Rd.

Marienville,

814-972-8340

Surrounded by the beautiful Allegheny National Forest

Pa. 16239

Open Year Around
* Hot Showers
* Flush Toilets
* Full Hook-ups

SKOOG
HOUSE

Dtmmer rmnmzu’ & cmﬂsmmﬁlup in native woods”

iques * Resurrected
Doll Miniatures ® Custom Wooden Products * Toys
Baskets ® Tables ¢ Desks ® Swedish Gifts © Handmade Quilts
Open April thru December, Mon. thru Sat. 10-6
January thru March, Wed. thru Sat. 10-6
17 W. Main St. » Mt. Jewett, PA (814) 778-2222

Special Gifts

G

AETANO’S

Hair Studio and Showroo!
“Where beautiful hair begins

36 Davis St., Union Square = Bradford, Pa » 368-3303

Love to Dad Milton (Buss) Dixon Case Retiree ‘79

Sidewalk Sales - 20% Off
Redken - Paul Mitchell - OPI
American Crew for Men

Painting
* Helium 4

Commemorative Zippo Lighters on Sale Here!

THE

For Reservations & Information Call:

814) 778-5336

o
« Pool » Recreation Room » Laundry * Miniature Golf
* Hot Showers e Playground e Fire Truck Rid
s # Club & Group Rates * Cable TV

The Foote Rest

Rt. 219 Lantz Corners
Rd. 1 Kane, PA 16735

RY
Supplies
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Case emphasizes quality from start to finish

By SUZANNE ENGLISH
Era Reporter

Action fills every corner of the W.R.
Case & Sons Cutlery Co. plant on Owens
Way, where associates take raw metal
and tum it into knives prized around the
world for their quality.

National sales manager John Sullivan
explained that the building is divided into
two areas: Fabrication, where the knifc
parts are made, and assembly, where the
knives are put together.

The plant definitely starts from
scratch, taking in raw coils of brass,
stainless steel, chrome vanadium steel
nl\d nlckLl silver.

make every blade,
* Sullivan said.

every
spring,’

Progressive tooling adds the tang
stamp and nail mark 1o the blades, which
are cleaned up after they have been
blanked. A surface grinder brings them to
an exact thinness o match the springs

The blades are heat treated twice —
the foundation for the double-X tang
stamp.

“It's heated up to nearly 2,000 de-
grees, then cooled to 200, which makes it
hardened but not brittle,”” Sullivan said.
*“Then it is tempered for strength.'"

The annealing process softens the
blade at the stress point, which prevents
grinding against the softer metal of the
spring. One o 5,000 parts may be done at
atime depending on their size.

Some blades are ground on a computer

numerically controlled flat-taper grinder,
which grinds between 10 and 12 thou-
sandths of an inch off first one side, then
the other.

Some are sent to another grinder, the
concave grinder, which grinds both sides
FEid R
Coy can do 3,000 small knives or 1,400
t0 1,500 large knives a day.

‘The blades arc then smoothed by hand
0 produce a uniform grind pattern and
clean the ends of the blades

Grinding expert Ralph Banks is one of
the professionals responsible for seeing
that the blades take two trips through the
grinding bowls, which can hold 8,000 to
10,000 blades each as well as a few hun-
dred pounds of polishing material, made
of triangular ceramic pieces, water and a
grinding or polishing base.

The knives spend 24 hours in the
grinding bowls, then another 12 in polish-
ing before an electromagnet pulls out the
blades, which are dried and sorted.

While the blades are being preparcd,
other teams are at work getting handle
material ready in the bone room.

‘The workers go by feel to get the level
surface they will need for the materials to
adhere. After the bone is smoothed, the
endis beveled ot ays 1t for drln.

A jigger puts the jig on the bone,
which comes cut in plain slabs. It then
(See QUALITY, Page 49)

Case officials stress
safety, proper use
for young collectors

Since many Case collectors get their
first taste of the product when they are
young, Case officials are a bit concerned

y moves to ban knives in schools and
keep them out of children’s hands, which
is at odds with a resurgence of interest by
young collectors.

A lot of the problem is that knives
o weapon, not a tool,""
said Jean Cabisca, manager of the Case
Collector Club, noting the company
stresses proper care and usage of a knife
in its My First Case® instructions and
through its junior collectors” club.

““We're working on a junior section’”
for the newsletier, which will stress
propec use and safty fps, he aid

mbership in both the junior and
Sretis oheciot Bl baartIed i
the past year, and Case officials hope that
parents and youngsters alike realize the
value of a good pocketknife.

“Getting a pocketknife is part of a
kid's growing up.”’ said sales and mar-
keting manager Dick Kearney. He noted

(See YOUTH, Page 49)

MADE TO LAST FOR YEARS — A W.R. Case & Sons Cutlery Co. associate
uses a process known as “crinking,” in which the blade is bent to provide
proper blade configuration and, in turn, proper biade fall. Even the parts for
Case knives are made right at the Owens Way plant, and the “Case XX"
trademark is proudly placed on each knife to represent the quality that
comes from more than a century of tradition.

(Era photo by Francie Long)

The White Clephant

22 Main St., Bradford
“By The Square”
Bradford, Pa 16701

A Multi-Dealer shop featuring antiques,

collectibles and other items of interest.

A must stop for those seeking quality!

814-368-9116
Welcome Zippo/Case Collectors

(I/IJZEL O4nz{ Cﬁoiii

"4 Collction of Favouse Things
Featuring an enchanting assortment of:
* Crabtree & Evelyn ¢ Rubber Stamps ©
* Village Candles * Jewelry ¢
* Heritage Lace *
Across from Perkins

44 Bolivar Drive Bradford; Pa.
(814) 368-9576

16701

‘We invite the Swappers
1o come tour our
fine winery.
~ Visit our Gift Shop ~
T-Shirts, Sweatshirts, Souveniers
In the cooler... chilled wine,
cheese & sausage
‘We’re only a few miles away it’s worth the trip!
2 Mi. North of Johnsonburg, Off 219
Mefferts Run Rd., Wilcox 929-5598
“Wine From Dreams And Memories”




Quality

(From Page 48)

goes into dye tanks for four hours, then
into hot leman oil, which waterproofs the
bone and keeps it from aging. The bone
then sits three days to reach full color.

It next is left in ground corn cobs,
which draw the oil off the outside of the
bone, and the back side is flattened to
s)mpc it to the sides of the cover.

s the bone is being prepared,
cover d:panmmu is welding bolsters onm
the scale, (o hold it in place until the
knives are assembled. The bone slab and
welded scale are then riveted together in
a series of steps, with the excess ground

off.

Six different completion modules, or
teams, then take the covered scale, adding
a spring, center liner and another spring,
pinning hem togeher and cutin off the
ex

et the biades are added; dipped in
il before assembly. The outside pins are
brackered and the center pin is spun in,
then brackered for a solid hold.

Next comes the three-stage hafting
process, during which ki re run over
fast-flying sanding wheels covered with a
buffing compound. They grind, shape,
color and add definition 1o the km\es

Grease buffing smoothes out the bone
handle, while the two-step honing pro-
cess colors and polishes to give the knife
its shine.

Next, the knives are bored out for in-
sertion of the shield and sent through an
ultrasonic polisher before the shield is in-
serted. They are then wrapped and packed
for shipping, each marked according to
the module that produced it

Members of a work module are cross-
trained, Sullivan noted, and are held to
account for each knife they produce.

“Each team is responsible as a % wiole

Each knife bears the
trademark, the history o which goesback

“‘Case XX’

0 the early days of W.R.
Cutlery Co. In those day:

Case & Sons
e XX was
used u'a quality check system during the
heat treating of the blades.
When blades were put through the ni
tial hardening furnace, an

marked on the pan holding the blades.
When the blades were retumed to the
oven for tempering, a second *
added, XK. then, showed that each
blade had been fully and properly treated.
Today, the *‘Case XX trademark is a
mark of distinction and qualiy asmcmlcs
place proudly on every knife thy

In the shipping area, a new soﬁware
program has integrated all orders, specd-
ing Case products to the company’s cus-

tomers.

And in the model shop, where war-
ranted and consumer repairs are handled,
employees are now cross-trained and can
both do repairs and handle consumer calls
as well as making samples.

““We can concentrate on the area that
needs the most work,"" explained Sherri
Southard. ““Tt helps you understand ev-
erything better."

Co-worker Brenda Skaggs agreed, not-
ing that to hear a heartfelt “‘thank you'*
from a_customer whose knife you re-
paired is a real fift. *That makes your
day, and you're a little more aware of
what the customer wants

Youth
(From Page 48)

he personally saw it as a rite of passage:
““It meant that you were responsible.

He takes heart from a resurgence of in-
terest in nature and old-time values

““People are starting to go back out-
doors, teaching kids things to do with
theic bands, raher, than ,play. . video
games,” **We have a lot of faith
that there is ¢Iw;\ys going 1o be a core
group of people that have those values.""

—————

®

POCKETWORN

Committed to Excellence
Providing your Corrugated needs
Congratutations Fppo on 65 Years

Georgia-Pacific

MIKE

Zippo and Case moved,
grew into new locations

done in the back.

Era Reporter

From a garage on Boylston Street
and a small building on a Bradford
side street, Zippo Manufacturing Co.
and W.R. Case and Sons Cutlery Co.
grew 1o fit their various business loca-
tions.

The world-famous Zippo lighter
was first produced from 1933-38
above the now-defunct Rickerson &
Pryde garage at 5 Boylston St. The of-
fice at that time was located at 21 Pine
St. in back of what was then Simmons
Laboratories.

“Mr. Blaisdell always had his of-
fice someplace else besides the facto-
ry,” according to Rudy Bickel, a re-
tired longtime Zippo employee who
currently gives presentations to local
groups on the past sites of both com-
panies.

Zippo moved one siep closer to s
current. location in 1938 when it pur-
chased a former garage at 36 Barbour
St., next to the Pennsylvania Army
National Guard building. It was in this
relatively small space that the office

factory were first joined, with

During that time, the small building
didn't have the capability or the room
for every step of production. The cases
for the lighters were not made in Brad-
ford, but in Smethport, by the Backus
Novelty Co., according to Bickel.

Bush Brothers in Olean, N.Y., did
plating work for the still-fledgling

company.

“Zippo didn't have a plating ma-
chine at that time, so they sent a truck
back and forth to Olean all day long,”
Bickel noted. It wouldn't be until the
1950s that Zippo would acquire plat-
ing ability.

In 194445, Zippo purchased both
the Brown and DuPont buildings at 29
and 27 Barbour St., respectively. Four
years later, in 1948, Zippo purchased
property at the comer of Barbour and
Whitney Place, site of the old Brad-
ford Volunteer Fire Department. In
November of that same year, Zippo
added the Emery parking 10t t0 its now
growing collection.

Zippo bought the Clyde Cleveland
Building at 8 Whitney Place in 1950.
But it was in October of that year,

(See LOCATIONS, Page 53)

*75 GUEST ROOMS

* VACATION PACKAGES

+ CONCORD DINING ROOM
(Lunch & Dinner Served Daily)

* SWIMMING POOL

*LOUNGE (D.J. Fri. & Sat)

* GOLF PACKAGES

‘The 20th Annual Arts & Crafts

Show - Sat. & Sun., August 9 & 10

The 11th Annual Christmas

Arts & Crafts Show

485 E. Main St.
Bradford, PA
Ted & Carol Barrett

[ RIVERSIDE INN

53" ¥he TOLL FREE 1-800-964-5173

Sat. & Sun. Nov. 29th & Nov. 30th

DINNER THEATER

(Weekday Matinee)
A Canterbury Feast XVl
Murder Mystery
“The Phantom of the Soap Opera”
“A Riverside Christmas"
OVERNITE DINNER THEATRE
PACKAGES AVAILABLE
Call for A Complete ‘97 Dinner
Theatre Schedule.
Cambridge Springs, PA 16403

Nobody Notices Owr Body Work
& Tha's The Way It Should Be.
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Swap Meet, July 18, 1997

Local homes opening
doors to meet visitors

By ROGER NEWTON
Special to the Era

Due to the
filled motels and
other commercial
facilities, collec-
tors visiting
Bradford for the
annual  Zippo/
Case Interna-
tional Swap Meet

‘.,A\_f.\?-

GAVORSKY

a residence because we
were told that Bradford is already hooked
out for months,”* said Franz Kummer,
who along with a friend, Roland Popp.

are coming from Germany in July to stay 7}

with Era photographer Francie Long
her husband, Dale, on Nelson Avenue
Kummer, who will he staying three
days, says he met Long through the Inter
net the first of the year w
some photos for a Zippa w
his home country. The

have commu
ever since. Later

ting over c-mail
when he told her he would like to come
back this year (he came last year) to visit
the swap meet in Bradford, the Longs in-
vited him and Popp. both graphic design-
ers, 0 stay at their hous

Long. who had heard that housing was
booked for the swap meet within 50 miles
of Bradford, said she thought inviting the

plac Uk a4 Sane el room
b space) and the Longs
arn some things about Germany

I just thought it really would be in-
ting, because we nev

tional visitors  before  as  overni,
guests.” ST ke 1o show

a npm! American family
cookout. Tt just seems quite interesting

broaden our horizons: We probably can't
rmany) so he could come

She said she would like to take her
new friends 1o some of the area restau-
rants, for 4 typical American meal and
one that could provide a more intern
vional lavor. Kummer might bring such
reasures us French champai wine.

n about 500 lighters,”” Kummer
said of his collection. **1 got involved in
the hobhy when my wife
first Zippo as a present, R

ve me my

Kummer said that while Germany
doesn't have anything (except_perhaps
the Volkswagen Beetle) which is signa-
ture o it, the Zippo lighter could be com-
ared to the Swiss army knives, Maglite
and Leatherman Tools,
‘The Longs, who also plan to attend the
have a modest collection of
su

as lighters commem-

and Bradford’s Oil Centennial in 1976,
others from Desert Storm and Desert
Shield, and a set of four which depicts the
Rain Forest.

Mark Graham of Boliver Drive is also
opening up his home for swap meet visi-
tors for the first time. He will be hosting
Lawrenceville, Georgian Gene Gayorsky
also known as *“The Lighter Kin

Graham, who works for Zippo, made
contact with Gavorsky through a classi-
fied advertisement in The Bradford Era
He was also figuring to broaden his cul-
wral horizons. “'It might be nice... I want
10 get to know peaple.

Graham, who does not have a large
s. also plans (o attend

gullection of lighie

this yea 20 down and
ook around. The only time 1 bought was
on 4 couple sp such as the

event,” said

in your paper

avorsky,

Mark was one who re-
sponded. and | accepted his offer."

1 placed an ad because T knew ... that
this event is growing to such an extent
that it would be hard to get a hotel or mo-
tel room right in the Bradford area,” Ga-
vorsky

[CSIGNSCEALLKINDS SINCE o3|

(¢

Phone or Fax
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VINVE LE LTE RING

NG
SCLEENPRINTING
-Cill

412 EAST MAIN ST.
BRADFORI>,

814-368-4415

FELTFRING
APHIIC.S
LIAI
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BRADFORD VISITORS — From left, Franz Kummer and Roland Popp will be
coming from Germany to visit Bradford for the Zippo/Case International
Swap Meet. Instead of staying in a hotel, they will be the guests of Dale and
Francie Long of 34 Nelson Ave.

from Georgia, visit relatives in Ohio and
arrive in Bradford a day or two before the
swap meet. He will visit relatives again in
Ohio on his way home.

In addition to umu brands of lightes

‘I have many fine Zippos, that’s why I'm
attending this swap mmm
Yoty hoie aanikiuirpsiotitin
for the Avery Dennison label company.
and collects and sells lighters and infor-
mation about them as a hobby and small
part-time business.

Last year he went to 4 convention in
Las Vegas. Next year he plans to attend
the Pocket Lighters Preservation Guild

Gavorsky said that he would drive up meet.

Smethport
Family Practice

Family Practice

Union Sq, 22 Davis St. 406 Franklin St.
368-5557 887-5655

MARIA R. REFFINO PEREYRA, MD
LEOPOLDO M. BASILICO, MD

CONVENIENT, AFFORDABLE FAMILY HEALTH CARE
Most insurance plans accepted.
BRADFORD REGIONAL|

MEDICAL
= CENTER

Satellite o

ces of

COPY CONNECTION
19 CHESTNUT §7
BRADFORD, PA 16701
B14-368-6000
FAX 314-368-8202

Sales & Lease
XEROX |

Quick Print Shop
Copicrs « Fax Service
Eogincering Prints

Custom Color Photos
Teshirts » Calendars
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Case Cutlery sprang from knife-making family

(Editor's note: This brief history is
largely drawn from **Case — The First
100 Years,” written by Bradford native
James S. Giles and published in 1989).

W.R. Case & Sons Cutlery Co. was
one of several companics that sprang
from the sprawling Case family of Little
Valley, N.Y.. late in the 19th century.

In 1886, a group of Case brothers in-
cluding W.R. Case joined together with
brother-in-law J.B.F. Champlin to form
the Cattaraugus Cutlery Co. W.R. Case’s
son, J. Russell Case, joined the company
as i young man, starting as a grinder and
finisher in the factory.

But soon afte
formation in 1886, thre
uncles left the company to form Case
Brothers Cutlery Co. of Little Valley,
which sold knives made by Platts Cutlery
Co. at Cattaraugu

J. Russell Case followed his uncles
and became a worker/salesman for Case
Brothers, working in the factory winters
and hitting the road with a horse and
wagon each summer.

The Case reputation had spread, and
he found ready buyers at feed and hard-
ware stores, general stores, pawn shops,
farms and often_hotels, who accepted
them as payment for room and board. But
his success angered his uncles, who
found he made more in commissions than
they did from production.

proposed to cut his com-
missions, he left the company and moved
on to establish his own, naming it W.R.
Case & Son Cutlery Co. after his father
but using the picture of his bearded §1-

F1505, the oy ts
incorporated in the state of New York as
& Sons Cutlery Co. In 1905,
1 Lusc proposed incorporating
the company in Pennsylvania with the
help of his brother-in-law, Harvey N.
Platis, who operated Platts Cutlery Co. in
Eldred. Plans called for building a new
plant in Bradford with the Platis equip-
ment to be moved into it.

‘The company received its charter from
the state of Pennsylvania on Feb, 9, 1905.
The city's West End Development Asso-

ciation donated 4 $2,000 ot on Bank
Street, and a building was mucu in time
for production to begin that same year.

The conian purchiascd sviller st
rounding razor strop businesses to expand
its linc of cutlery and added on (o the
plant in 1910

After the Case Brothers Cutlery Co. in
Little Valley was destroyed by fire in
1911, W.R. Case & Sons purchased its
double-XX trademark that signified the
blades had been heat-treated twice. Also
in 1911, J. Russell Case bought the Case
Manufacturing Companies of Warren and
Little Valley, with tincle Andrew J. Case
taking over the Case Brothers liabilities
and receiving W.R, Case stock in retum.

That same year, W.R. Case & Sons
purchased Crandali Cutlery Co., owned
by J, Russell's brother-in-law, Herbert E.
Crandall, Who took payment in Case
stock.

‘The company continued (o grow, often
buying knives from other companies to
fill o nd its capacity. By 1925,
its prnduumn employees totaled 116,

R. Case & Sons outgrew the Bank
Siont s iy within 20 years, and in Oc-
tober 1929 — as it happens, the day of
the stock market crash — the company
moved into a new factory along Russell
Boulevard, which the owner named for

Jaer. 4 new office facilty was
e e up more
room for production, strangely

HR

enough, J. Russell Case chose Dec. 7,
1941 — Pearl Harbor Day — to move in.
After World War I1, a Quonset-style sior-
age building was added at the rear, later
joined by a cabinet shop and garages.

Over the years, majority ownership in
the company passed from J. Russell Case,

Rhea

Gsbome. When Jobn
O'Kain retired as company president and
became chairman of the hea's
son, J. Russell Osbomne, became presi-
dent, followed by his son, John R. Os-
bome Jr.

In 1972, the company faced a wrning
point. Neither machinery nor process had
seen major upgrades in years, and the Oc-

cupational Safety and Health Adminisira-
tion was demanding improvements. The
employees were calling for wage increas-
es, and O'Kain was in failing health and
unable to deal with the problems.

‘The company was sold to American
Brands Inc. a I'orlune 500 corporation
prepared 0 invi needed money o
make mgh-qu.nhly knives. Masagement
remained essentially the sam

In 1973, the company pu)'Chns«i 20
acres of land south of the city along Toad
Hollow Road, and in 1974 began con-
struction of a new facility. Toad Hollow
was renamed Owens Way, afler the
Owens-1llinois container factory on the
same road.

The new buildin;

was completed late
in 1974 and production started in spring
1975. On Sept. 24 of that year, state and
tocal dignitaries attended a formal dedi-
cation of the new plant. A few depari-
ments remained on Russell Boulevard,
with the last three relocated in 1987

Still, nearly all production was done
by hand, which required (00 many hourly
employees. American Brands suggested
Case find ways to reduce the payroll, but
though atiempts were made, litle was ac-
complished by the end of 1980.

Finally, American Brands began mak-
ing changes, cutting employees and in-
stalling new managers. But in June 1988,
the company and its workers could not
come 10 terms on a new contract and a

seven-week union strike ensued. After the
strike was scttled, Ames rands an-
nounced that the company would be sold.

31, 1989, ownership was
transferred to James F. Parker, a busi-
nessman from Chattanooga, Tenn. The
new management stressed the bottom
line. The Case factory knife collection

e first of each knife produc as
taken from the factory and sold, a tremen-
dous upset 10 its long-time workers.

In December 1990, Case was pur-
chased out of bankruptcy by River Asso-
ciates, @ Chuttanooga, Teny in-
vestment firm.

The turnaround was complete by May
1993, when the company was acquired by
Zippo Manufacturing Co. to begin the
process of rewrning Case (0 its previous
position as the number-one maker of fine
quality, natural handle pocketknives.

In the ensuing years, Case knives have
regained their reputation s quality, an
George T. Brinkley, Case's president and
chief openiing officer, knows. exactly
whom to tha

HIE. st the importance of the
team-based, ~collaborative environment
that has been developed af the compan

I everything we've done at Cas
this is what we're most proud of,
said, “We believe — we know — the
success we have enjoyed here has been
because of the culture we have devel-
oped.”

McKean County

Bl Motor Club

WELCOME TO BRADFORD. . .
Zippo/Case Collectors and AAA Members

We're glad you were routed to our beautiful

country. If we can be of any assistance to you,

please come and see us.

Only a short 1/2 mile down the road.

8:30 to 5:00, Mon thru Thurs » 8:30 to 7:00, Fri

587 South Ave.
Bradford, Pa. » 368-3113
Jack VanNette, Manager &

)
( Happy 65™ Anniversary
Zippo
Clayton V. Vecellio
Zippo Collector

Visit me at
The White Elephant Antique Shop
22 Main St., Bradford

BIoomers
16 Congress St
“A Unique Fresh Flora! & Gift Shoppe”

65" Anniversary
Wisting Yow The Best!
Abbas ¥ ]a;wl

Cunsinrs

The Option House
41 Main St.

“A Drinking Establishment with Great
Atmosphere & a Touch of the Past”
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Many hands work to
make a Zippo lighter

By PAT FRANTZ CERCONE
Era City Editor

et your hands on a

Before you can

ering the portable flame with its own spe-
cial design and packaging the product
along with its famous lifetime guarantee.
And since the company is now maki
about 80,000 lighters & day. plant em-
ployees have to repeat that process that
many times amid the clicks. ca-chunks,
of the company ma-

and

e

Al nearly every work station, boxes
and boxes of soon-to-be  lighters
st e Xt 10 the various machines.
One box alone holds 800 fighters.

‘The process hegins in the case fabrica
tion department, where large coils_of
brass lie on pallets on the floor. Wide
strips of brass, or sterling silver or gold,
are fed throu

In one part of the room, 4 press called
a Waterbury Transfer Press punches out
of the meal the 10p and bottom of the
lighters. From there, the picces move by
conveyor belt 10 a welder, who welds the
tops and bottoms together, uses a ma-
chine to stamp the logo and dating code

are

¢ js done ut once

on the bottom of the
notch in the side for the f

I the metal strips are fed
press called the Minster Press

ter and put

nto a newer
all of that
tops und bottoms are
made. the hotom is stamped and the

ch-slot is cut out
Anita Wolcott, quality assurance su-
pervisor, said the company s currently
using both presses 1o produce enough
S to meet the ever-increasing de-

mand
The parts are then welded

ther and
move farther along where their edges are
machine buffed. Then the rest of the [
oo e dloDirted. son by band.
others by machine. The lighters buffed by
hand are those made of precious metals
like sterling silver or those lighters that
need another buffing after coming out of
o machine buffer

At another end of the plant, strips of
ainfess. steel are fed into 4 machine
lled a regular inside blanker which
stamps out the inside casing of the ligh-
er.

In the screw machine department, the
components for the striking portion of the
lighter are made. In inside assembly, all
the inside units arc then assembled —
wheel, wheel rivet, cam. and cam rivet,
cotton, felt

int spring assem
The inside and (he ovlside o the light
ters are assembled in the fit-up depart-

MAKING THEM PRETTY — Steve Bigley, an employee of Zippo Manufactur-
ing Co., cleans an emblem before affixing it to the surface of a lighter, one
of several processes that are completed at Zippo’s Congress Street plant to
give the lighters as distinctive a look as possible.

ment, where workers quickly combine the
two scctions and make sure the lighter
produces the distinctive

“clic]

Once the lighters go through the fit-up
department, they are then cleaned, in-
specied and. packsged, slong with the
lighter's

However, lighters st through sev-

Just Arrived! Suwon durics Cussic Evmoy 750

RPace Honda

66 Minard Run Rd., Bradford, Pa
(814) 362-7426
Hours: Mon.,Tues., Thurs. 9-6 e Wed. 9-12  Fri. 9-8 » Saf.9-2

(Era photo by Francie Long)
eral other departments at the Congress
Street plant on their way to completion,

(See PROCESS, Page 53)

Serving

Individual Investors

Since 1871
Stocks co's
Mutual Money
funds market funds
Bonds IRAS
Government  Tax-free
securities bonds

..and much more.
Call or stop by today!

Member SIPG

Eric P. Poague
81 Main St.
Bradford, Pa 16701
814-362-1620 !
800-440-3705

Serving individual investors from
more than 3,600 offices nationwide.

EdwardJones



Locations  wmrages
when property at 30, 32 and 34 Barbour on (hc second floor before Congress
cl that the wheels were  Streef

motion for its current modern busi-

sel T 1951, the McKenna property at 28
ness offices. Barbour St. was acquired and torn down
*“The old factory was located on the for what is currently the Zippo office
second floor (of the current two-story  parking lot. Work on the new main office
ilding) where the stock room presently  building began in 1954, and employees
stands," Bickel said. *‘Etching was done moyed in in June 1955.
on the first floor and engraving was done e year 1954 saw the development of

Process

depending on what they're going to look dian feathers to pyramids to miniature
like. Zippos. Employces first clean both the
Those lighters that ultimately will lighter's surface and the design (o ensurc
have a rougher-textured surface will a good bond. Then they use an cpoxy
traverse through a Harper Brush Finish glue to attach the image to the lighter.
machine which will do the trick. If The lighter is baked then cooled to make
they're supposed to get a high polish sure the emblem stays on
shine, workers will feed the lighters into  For those lighters getting a_powder
the Harper High Polish machin. coa, they're loaded on racks and sprayed
Ifa Zippo is going to feature some sort with black, blue, gray or green powder.
ofpuisied fmge, it Wil b6 done i the  Aer ey 16 Spraye, e igiies ave
where em- baked an then inspected.
Several other techniques are used fo

(From Page 52)

lint could ruin the freshly painted surface, etched onto the surface of the |
the department is off limits. The room is ing acid. A relatively new imprint process

woil, el workess weat. lii oias and. ouiofhe ful facs of i lighter by tras:
smocks to keep the area clean, If dust ferring the image t0 a brass chip that has
gets on the lighter, it’s ruined and has to been powdered coated. It's then applied
be done over. 10 the surface of the lighter. Zippos can

In another area, workers glue emblems also be engraved using lasers and given
onto the lighter's face ranging from In- electro-gold or chrome plat

ippo/Case International Swap Meet, July 18, 1997 — 53

the current factory on Congress Street,

which remained relatively the same until
1992, when additions and renovations 1o
he facility were conducted. The Barbour
Street offices received a facelift in 1993
when the facade was covered in black
led see-through glass. The Zippo
Family Store and Museum came into ex-
istence in 1993; the Zippo/Case Visitors
Center opened earlier this month.

Even though Bradford s the home of
the Zippo lighter, the company did pur-
chase property north of the border in
Canada during the 1940s. *“The Canadian
lighters are made oul on Congress
Street,"” though the Canadian plant does
some assembly, Bickel noted

with any successful company, the
moves Zippo made were done for the
zood of production, but at the same time,
the company has been able o sustain the
quality the customer expects. *“The only
thing that has Lh.mM the way they

g

g e Tt vy
provement is made, production gets bet-
ter,

Just s Zippo woved pror o finding
its current home, so did W.| “ase and
Sons Cutlery Co.., which joined the Zippo
fumily in 1993
¢ moved to Bradford from Litle
VJ“E\ N.Y. in 1904 and focated its first
production operation on Bank Street.

The building is currently occupied by

Wilson Air Conditioning, Inc.
Acconding o listing of conircts
the book The First 100

2

ars” written by hm Giles, con-
tracts from the Bank Street location datc
back o 1910 and then some.
Although not much is known about
the Bank Street location, it is known that
approximately 20 years later, the faci

Case then moved to a new location on
Russcll Boulevard, just off East Main
Street. The company, named the Case
Land Co., was chartered on Oct. I8,
1920. A fittle more than 20 years later,
due in part 0 a need for the expansion of
the factory, & two-story brick office
building was built. The buud.m are cur-
rently used as incubator spa

In 1973, land was purchased from
Quaker State Oil Corp. on Toad Hollow
Road, later re-named Owens Way in
honor of the Owens-lifinois Container
Factory, The land was to be used for a
modern factory for the production of
pocket knives. Tt was at this time that the
company was split between its ongoing
operations on Russell Boulevard and the
Owens Way plant.

The Owens Way building was com-
pleted in 1974 and accupied in 1975. Ap-
proximately 10 years later, the last three
departments still a1 Russell Boulevard,
the cabinet shop. photo etching and re-
ceiving, made the move to Owens Way

University of Pittsburgh

Bradford

Pennsylvania's Public Liberal Arts College

Excellence in Higher Education

21st Century

Offering 39 Baccalaureate Degree and Professional Programs
In an Intimate Liberal Arts Setting

For more information,
Call 814-362-7555 or 1-800-872-1787

for the
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Blaisdell Foundation aids children, S iopontistonn
elderly people in the Bradford area | to make music

The world-famous click of the
ently made

By DIANE KERNER ARNETT if Blaisdell noticed a child with a physi- ues his daughters share. One of the very Erown i the e in.
Special to The Era cal impairment, he would carefully find - rare projects to carry the family name is | go ki o*eie A e BEREAE

out whether the family could afford sur-  the Harriett Wick and Sa
gery; if not, the surgery would be paid ily Center on Congress Street. For many
for anonymously y

“If he saw a need, mate need, Support the former Blaisdell
he was there,” Fes \«.mnyur said mentally handicapped individu

Since 1950 the Philo and Sarah Lo i ke
Blaisdell Foundation has gone about
ting the needs of McKean
ats, particularly children
and the elderly in the Bradford &

ippo doubts the group was us-
ing the company’s famous 1969

ea.

‘The policy of anonymity, Fesenmyer  a< x or any of the serie
Eipsoihainitos et © SRt T yimity As secreiary, Foscamyee. has been ( Moon Lapding o oy of e s
established the private foundation be- I given authority to screen inquiries and | NASA i
el gl cood 1o nues with his doughicrs, applications, with the trustees meeting | the tune. The group, most L.nmm
a Y give somoehine Wick and Sarah B. Dorm, foundation ¢ needed, Requests for funding mustbe | for songs like “*Mr
him, he wanted 10 give someth a equests for funding mu

2 trustees and Zippo owners. The third

n order to maintain the foun- and more reces
| status, he said. Giving is Ion« . mber,"" did start *
siricted 1o McKean County ot Sl * when drummer Ben
where Zippo is the number one employ- Mvc ﬂmmd open a lighter.

er. On the wall of the foundation office The Counting Crows aren't the
in Bradford's Seneca building whe first musicians, however, to re
senmyer works daily, Blaisdell's portrait | 1ize the musical applications of the

ed Howard L. Fe

MY ystee is Dr. Richard MeDowell, presi-
dent of the University of Pittsburgh at
d Bradford

turing Co. 38 The foundation still “‘keys in on’
S executive vice president children’s needs, Fesenmyer  said
the role has expanded over the

er. Foundation executive secretary since

1991, Fesenmyer had worked for Blais-

dell’s Zippo Manuf

until retiring
n 1991

ars

In the world of philanthropy, the pri- —years 10 include giving to medical, edo-  yor™ Zippo. Rock legend Eric Clapton
b cational and community institutions. - starts off a song with the famous
! on The foundation's role is that of a last re; “The community has dedicated | Zippo click and maintains the beat
individuals in nced. Fesenmyer ex- sort when ““all other areas of resources  benefactors™ in the Blaisdell family, Fe- | ihroughout *“It's Probably M
plained that Blaisdell established the senmyer said. That family includes | witha flick of the Zippo li
¢ foundation **primarily for children’” at a Wick’s children, Barbara Kearney and The former member
4 time when there were not many govern- Blaise Wick, and Dom’s sons, George | known in the '90s for
ams in support of children.  senmyer said, another reflection of its Duke and Paul Duke. Heaven™ and an acoustic version
stories abound about the n Blaisdell began the foun- ““There are so many needs. Thank | of *“Layla,” sat in on

God Zippo has the resources to fund | Sting belted out the lead
As Fesenmyer explained, the founda-  them,” he said. As the future, he said, | *‘It’s Probably Me," taped for the
n was a natural outgrowth of the °‘There will always be needs. When one | 1992 movie *“Lethal Weapon I11.*

} and the foundation would provide. an\ founder's generosity and concern, val- s met, another is born.”
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& Clarke, LLP

With Partners, Richard W. Mutzabaugh, Robert Saunders, Mark et N
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Personal IHJHI\ D\'llh
Workers
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Family Law, Oil & Gas

13 Main Street, Bradford 814
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Case, Zippo save lives in war and peacetime

By SANDRA RHODES
Era Reporter

Whether it's confronting an attacking
10-point deer or signaling an incoming
chopper in m, Case and Zippo
products have been around 1o aid in 4 res-
cue,

The Case Collectors Club newsletter
features some of these tales in an occa-
sional column of “91 1 stories.

Sonny Russell of Lexington, Miss.,
had just finished work at Indian Bluffs
Hunting Preserve near Lexington when
he felt something hit him in the back,
pick him up and throw him down again.
His attacker: A 10-point deer out for
blood.

Itsantlers struck through Russell's g,
the deer shoved his victim all around.
Wherever he wanted to go, we went.
From the patches of blood they found, it
was obvious we covered a lot of
ground,"” Russell said in an article in The
Clarion Ledger.

“IL always carry a knife; T believe in
carrying a sharp knife," Russell said. In
this case, the knife was a Case XX

After Russell took out his knife, got it
open and stabbed himself, he stabbed the
deer, first in the stomach, then in the neck
several times. After more wrestling, the
deer finally left and was found dead later.

Russell” survived, but suffered severe
injuries including having his teeth kicked
out and his stomach ripped open below
his waistline. Somehow, Russell may
aged to get back o his vehicle and drive
himself to a hospital, where he stayed a
week.

Paul Trudeau shared another Case sur-
vival story from November 1987, when
he had made his annual deer season visit

lly i he carly
snowfall, he suddenly heard cries for help
from a man and woman about 200 fe
away who were injured when their snow-
mobiles wrecked.

Knowing that the injuries were poten-
tially serious with blood visible, Trudeau,

the victims were wearing in order to >mp
the bleeding. Trudeau took out his two

‘| believe in carrying a sharp knife.’

— Sonny Russell

Case hunting knives and cut through the
clothing with ease.
“Its a good had
T 911 sto-
“When a man's collarbone is four
inches out of place, it’s hard to twist him
around trying to get his clothing off
him,”

After stopping the bieeding, the rescu-
ers used the Case knives to cut branches
from nearby pine trees to make splints for
the broken bones. They also cut smaller
boughs (o make a *‘rope’” (0 hold the vic-
tims on the sled o pull them out of the

thing 1 those

woods.
After the injured were taken 1o the
hospital, Trudeau returned to the accident
scene 1o retrieve his prized Case knives,
but with three or four feet of snow on the
ground, his search was fruitless.

When he returned to that same spot
the following year, he found both knives
on the bare ground, about 200 feet from
the scene of the accident. Although the
leather handles had been chewed away,
the blades were as good as new.

““Other than the leather handles being
gone — the porcupines had eaten them

— they were in great shape,”* said
Cal r of Case Collectors
Club, “We celesed e b sk e

back to hi

Then there are the war stories of how
people were saved while in the line of
duty by either a Case knife or a Zippo
lighter.

When Custer City native George
Slotta enlisted in the U.S. Air Force dur-
ing World War I, J. Russell Case gave
his employee a hunting knife, with the in-
structions to carry it with him at all times.

That advice became invaluable when
Slotta’s B-24 bomber was badly damaged

y ground fire and an air attack by Nazi
fighter plane:

Slotta’s pilot ordered the crew to get
tid of all extra cargo 1o keep the plane in

h
Slotta and the crew used his Case
knife 10 cut all that was tied o strapped

down, then tossed out everything, includ-
ing seats and air tanks. The only Nir
that remained were the crew's parachutes
The plane made it to their base in ltaly,
so dumaged it never flew again

from Kenticky, Whe xh‘
1945, the men returned hom
sponded throughout the y
in all of their letters, the knife was never
mentioned

Through the years Slotta forgot what

o atme
had kept the knife pwmlmnlh displayed
10 the 35 mis-
utlery was a part

No war siory is complete without a
Zippo ancedote. The'lighter has been car-
ried in combat almost since the company
was conceived and inevitably, has saved
live

In 1968, Cole Nocks was in South
Vietam during the Tet counter-offen-
sive. Alter spending the day photograph-
a medical civic action progi ch
it Tocal Wil e e
rangers were assigned (0 set up a fire base

on & mountain clearing, which wnum
then be used as a helicopter lagding 70
according to
hell broke loose™” as sniper
round the soldiers. With two feet of
grass as their only cover, e s
waited as night approached

Then, the radio crackled with news
that a helicopter was in range, but would
d a sign of where they were 10 avoid
wasting time in the hostile clearing

As the chopper approached, the piot

able (o home in on a flame coming

a Zippo lighter rising from the
rassy arca. All the soldiers were saved.
Today, rwm who now lives in West
eports that he still has the

Congratulations Zippo &Case
On The Opening of your
NEW MUSEUM - VISITOR CENTER

PRATT & LAMBERT PAINTS

The Quality Advantag

NICKEL

‘Paint er Decorating
formerly Jensen Paint Co.

n Architectural Finishe:

10-14 Kennedy St.
Bradford
362-2920

Hours: M-S 8-5, Fri. til 6PM

= 8=

THE

Rt. 219 Lantz Corners
Rd.

For Reservations & Information Call

® Pool » Recreation Room ® Laundry * Miniature Golf
® Hot Showers  Playground * Fire Truck Rid
s » Club & Group Rates * Cable TV

The Foote Rest

1 Kane, PA 16735

R
Supplies,

Delivery After 4:30PM

PizzA J
20 Varieties | | ~ Super Slice WINGS
Toasted on | |Turkey & Swiss Whole _9
Request Taco Sheet Varieties

Mon. TACO PIZZA DAY » Tue:

Discount Pizza Day Cheese & Pepperoni
0 - 11:00PM




LEBRATION

ZippolCase International Swap Meet July 18-19, 1997
Zippo's 65th anniversary adds a special element to the annual
National Zippo Day and two-day Zippo/Case International
Swap Meet. Thousands of Zippo fans and Case enthusiasts from

around the world will join in the festivities.

+ Grand Opening of new Zippo/Case Visitors Center

Exciting new Zippo lighter and Case knife commemoratives

Community events include special sales downtown,
commemorative items, shows, and entertainment

“Light the Night" musical salute with Bob Lucia & The Big Band
Revival Orchestra featuring Bradford vocalists Jan Maki
and John Zinzi
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